
 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

In Numbers 
 

USD 12 m overall requirements 
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Operational Context 

Although chronic child malnutrition has been reduced by half 

since 2000, it continues to affect 12.9 percent of children 

under five, with significant differences according to area of 

residence. Anaemia rates among children between 6 and 36 

months have stagnated between 43 percent and 45 percent in 

the past 6 years. Obesity and overweight levels are on the 

rise, affecting 32.3 percent of children aged 5 to 9 years. In 

addition, Peru is one of the most disaster-prone countries in 

the world. In 2015, an estimated 7.1 million people lived in a 

district with high or very high vulnerability to food insecurity 

in the face of disasters. 

WFP’s role in Peru has gradually shifted from the provision of 

food aid to strengthening national, regional and community 

capacities. While WFP remains ready to respond to 

emergencies at the request of the Government, its primary 

role is being a key partner in food security and nutrition to the 

Government. With its new strategy, WFP is adopting an 

advocacy, partnership and convening role to generate 

commitment towards SDG2 and is introducing an integrated 

approach combining communications, social mobilization and 

generation of evidence. WFP has been present in Peru since 

1968. 

 

 

 

 

2015 Human Development Index: 87 

out of 188 

Chronic malnutrition: 13% of children 

under 5 years (2017) 

Population: 31.2 million 

Income Level: Upper middle 

Operational Updates 

• As part of the National Plan for the Reduction of 

Anaemia and Malnutrition by 2021, food 

fortification has been identified as a key strategy to 

prevent anaemia. Peruvians eat on average 54 kg of 

rice per year, so this makes it a perfect vehicle to 

enrich the Peruvian diet with iron and other 

micronutrients.  

In line with this strategy and with the recent 

approval by the Ministry of Health to include 

fortified rice in all social programs, WFP, in 

collaboration with San Marcos National University 

(UNMSM), the National Center for Nutrition 

(CENAN) and the Global Fortification Data Exchange 

(GFDx) organized a workshop with representatives 

from the national government, local rice producers 

and academia to identify challenges with the roll-

out of an information system to monitor  food 

fortification and draft a roadmap. 

• In May 2018, the Office of Cooperation of the Vice-

ministry for Foreign Affairs of El Salvador signed an 

agreement with WFP to facilitate South- South 

Cooperation with Peru. WFP will host 5 

videoconferences between experts from the 

Ministry of Social Inclusion (MIDIS) in Peru and 

SETEPLAN (National Entity for Development in El 

Salvador). The focus of this cooperation is for El 

Salvador to learn from social programs 

implemented by MIDIS; Cunamas, Juntos and the 

Fund to Stimulate Performance and Achieve Social 

Results (FED). 

• WFP Peru has been assisting MIDIS since March to 

develop a national strategy for shock-responsive 

social protection. The strategy will be submitted for 

approval to the Council of Ministries (PCM) at the 

end of October. Once approved, WFP Peru will 

provide technical assistance to MIDIS for the 

implementation of the strategy. 

• After 6 years of implementation, the National 

School Feeding Program Qali Warma has embarked 

on a process of internal reorganization. For this 

purpose, various meetings took place in September 

between development agencies and MIDIS to 

review Qali Warma’s internal processes and identify 

good practices to improve its services to all its 

beneficiaries. 

In the first week of September Carmen Burbano, 

Director of School Feeding at WFP, participated in a 

workshop organized by Qali Warma to present the 

role and experiences of the agency in school 

feeding programs globally. 

 
Contact info: Anibal Velásquez (anibal.velasquez@wfp.org) 
Further information: www.wfp.org/countries/peru  
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  Challenges 

Due to the political situation, issues other than food 

security may be of greater interest in the public 

agenda and the media: this can hinder the positioning 

of hunger and malnutrition as a priority. WFP 

mobilizes and works with different partners within the 

Government, media, private sector and civil society to 

ensure hunger and malnutrition gain priority.  

Local communication strategies to 

increase adherence to nutritional 

messages 

Since February, our office has been working hand in 

hand with PCI Media to develop a local 

communications strategy with focus on Sechura, 

Piura.  

A survey and focus group discussion revealed that 

75% of the population uses radio, which has much 

higher coverage than TV. 

Under this premise, we developed a radio soap opera 

called “La Sangre Llama,” which tells an engaging story 

around the care of the main character’s daughter. The 

messages that we intend to reinforce are: 

- Improve the diet of the local community 

- Reinforce the importance of completing the 

treatment for anaemia 

- Sharing of responsibilities between mothers 

and fathers in the nutritional health of their 

children 

The radio soap opera is produced by our field office in 

Sechura with the participation of local actors from the 

community. 

The strategy of using local actors not only enables us 

to better reach the community but to also engage and 

empower them as agents of change in improving the 

nutritional status of their community; only then will all 

the efforts made by our team in Sechura be 

sustainable over time.  

Donors 

Donors to WFP Peru in 2018 include China, Peru, 

European Commission, OFDA, Repsol Foundation and 

FOSPIBAY. 

WFP Country Strategy  

Country Strategic Plan (2018-2022) 

Total Requirement 
(in USD) 

Allocated 
Contributions (in USD) 

Six Month Net Funding 
Requirements (in USD) 

12.0 m 6.9 m -2.32 m 

 

Strategic Result 8:  Strengthen partnerships for SDG results 

Strategic Outcome #1: The Government, the private sector, academia and 

civil society in Peru are mobilized to jointly contribute to eradicating 

hunger and malnutrition by 2030. 

 

Focus area:  root causes 

Activity:  

• Provide assistance to the Government, civil society, private sector 

and academia to build an alliance to achieve SDG 2, establishing 

targets and allocating resources and commitments towards zero 

hunger goals.  

 

Strategic Result 2:  No one suffers from malnutrition 

Strategic Outcome #2: Vulnerable groups most at risk of prevalent forms 

of malnutrition in Peru – stunting, anaemia, overweight and obesity – have 

improved nutrition status by 2022. 

 

Focus area:  root causes  

Activity:  

• Provide capacity strengthening and technical assistance – 

including trough South-south cooperation and technology 

transfer – to all three levels of government through research, 

evidence generation and assessments to implement innovative, 

inclusive nutrition intervention models adapted to the 

regional/cultural context.  

 

Strategic Result 5:  Strengthened Capacity to implement the SDGs 

Strategic Outcome #3: National and subnational institutions have 

strengthened capacities to manage food security, disaster preparedness 

and response and social protection policies and programmes by 2022.  

 

Focus area:  resilience- building  

Activities:  

• Provide capacity strengthening and technical assistance at the 

policy and operational levels for national and subnational 

authorities to improve the integration and efficiency of social 

protection and disaster risk management programmes geared 

towards the needs of the most vulnerable populations.  

 

On 25 September, the committee in charge of reviewing 

Qali Warma’s reorganization, presented its findings and 

recommendations to MIDIS. Once approved, these will 

be implemented starting end of October. 

• Pucallpa and Puno were the first provinces visited by our 

communications team as part of the promotion strategy 

for the 2nd season of Cocina con Causa. The objective is to 

mobilize local government institutions with regards to 

nutrition in their communities and reinforce the 

nutritional messages from the TV show.  

 


