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EXECUTIVE SUMMARY
As new cases of COVID-19 started to rise exponential-
ly in India, Nepal began to see a signi�cant in�ux of 
migrant returnee from India. The �gures of 
con�rmed COVID-19 cases have been escalating due 
to this in�ux of migrant returnees. Nepal is starting to 
su�er the most unexpected and extensive closure of 
economic activity due to outbreak of the coronavi-
rus. The impact has already started to surface in a 
number of sectors such as tourism, trade and 
production linkages, supply and health. This study 
was undertaken to identify the impact of the 
COVID-19 pandemic in the program districts of DCA 
Nepal. A telephonic survey, with the involvement of 
204 HHs, was carried out to collect primary informa-
tion from Kanchanpur, Kailali, Doti, Achham and 
Dailekh districts. The survey identi�es the impact of 
COVID-19 on livelihoods HHs food security, market 
function, WASH practices and; GBV and protection 
related issues. The survey �ndings will not only 
provide DCA Nepal an insight for the prioritization of 
its ongoing projects, but it will also support to plan 
the recovery phase. 

The study of socio-demographic characteristics of 
respondents showed that the mean age of the 
respondents was 34 years, with 62.3% of the respon-
dents being between the age group of 25 to 44 years. 
Most of the HHs (45.1%) fall into the vulnerability 
category of poor/food insecure. 37.7% of the respon-
dent’s stated that they have vulnerable member in 
their family i.e., elderly people in their HH and 12.3% 
have a Person with Disability (PwD). 
There is a need to revive their livelihoods by creating 
new income generation opportunities in the com-
munities with special �nancial and technical support 
in collaboration with the local government (LG). 
The major source of income for livelihood is daily 
agriculture and non- agricultural wage labour 
(61.3%) followed by subsistence farming (59.8%) and 
seasonal employment (17.2%). 

99.5% of the HHs have 
experienced signi�cant decrease 

in their income due to the 
COVID-19 impact.

The HHs have stated that the key three reasons 
(multiple responses) for the disruption in their 
livelihoods activities are (i)closure of market due 
to lockdown (87.7%),(ii) need to take care of the 
children due to school closure (66.2%) and (iii) 
losing agriculture and non-agriculture related 
wage labour opportunities (41.2%). 47.5% HHs 
reported that more than half of their HH supplies 
comes from the market. 

There is a need to revive the 
supply chain management of 

the local market centres, schools, 
day-care and recreational
 centres for the children of 

school going age.  Skilled and 
unskilled wage-based labour 

work opportunities for the 
youths, migrant’s returnees and 
seasonal workers must also be 

revived. 

There is a need to create livelihood opportunities 
for the migrant returnees - an environment where 
they are able to use the skills that they have learnt 
in their host countries such as cooking, vocational 
skill for manufacturing industries, modern agricul-
ture practices etc. for income generation. Majority 
(60%) of the migrant returnees reported that they 
spent 1-10 years for working abroad.  The jobs 
mainly consisted of working in hotel/restaurants, 
security guards, cook and “other work” which 
including working as a receptionist, gardener, 
care-taker and in the assembly line of factories. 
Among the migrant returnees, 99% wish to start a 
new livelihood in Nepal. 

The three main sources of food for the HHs is from 
their own crop production, livestock rearing and 
purchasing from the market. Most of the HHs have 
su�cient food stock for less than 3 months. 52% 
HHs agreed that COVID-19 has already had an 
impact on their sustenance, whereas 44.6% HHs 
are expecting a negative impact if the current 
situation continues. 53.9% HHs agreed that they 
are having additional health issues due to food 

scarcity. The issue of food insu�ciency is becoming 
a big challenge in those communities. Thus, there is 
a need to address this emerging problem on time.
Mostly male and female adults go to the market to 
purchase their daily groceries and other require-
ments. A high number of respondents (64.7%) feel 
that their marketplaces are not safe from the 
spread of COVID-19. There is a need to make 
market centres safe by institutionalising safety 
measures, as well as, raising awareness about 
preparedness and safety measures with the 
involvement of traders and the consumers. The 
market centre based public WASH infrastructure 
such as toilets, community taps, hand washing 
facilities and public spaces should also be 
equipped with preparedness measures.

There is a reputable increase in the change 
observed in the personnel hygiene and menstrual 
hygiene practices. 68.1% of the respondents stated 
that WASH items are available at their local markets. 
94.6% of the respondents and their family mem-
bers use soap and water while washing their hands. 
Altogether, 68.1% of the respondents stated that 
the respondents themselves (if female) and female 
members of their HH use clean and hygienic cloth 
and 13.7% of the respondents also stated that sani-
tary pads are disposed of safely. There is still a need 
to raise aware to the community people regarding 
WASH and personnel hygiene, menstrual hygiene 
and reproductive health and also facilitate/advo-
cate with the key market actors and LG to make 
WASH items available in the local market. 

The workload of women has 
increased signi�cantly, for the 

main reason that all family mem-
bers are spending most of their 
time at home due to the lock-

down. 73.5% of the respondents 
reported that their work burden 
has increased mainly in terms of 

preparing and managing food for 
their family, taking care of their 

children and livestock.
 

84.3% of adult female have stated feeling stressed 
followed by teenage female and elderly women. The 
situation over the alarming increase workload and 
physical stress due to COVID-19 has called for focused 
and tailored activities i.e. awareness program for 
husband and wife, agriculture equipment support, 
psycho-social counselling and protection related 
services.
 

The propensity of an 
increased risk of 

gender-based violence has been 
observed due to COVID-19. 

Of the total number of respondents, 
56.9% of the respondents 

had experienced and agreed that 
the tendency of risk to gender-based 

violence has increased. 

Thus, there is a need to prevent GBV cases through aware-
ness-raising and making GBV services easily accessible to the 
victims. Some of the potential activities in this regard include 
i. Engagement with LG and Market actor to establish Gender 
Responsive Market (ensure women safety and dignity in the 
marketplace), ii. Strengthening social protection schemes, iii. 
Establish referral pathway to strengthen the judicial mecha-
nism etc. 

The local media are playing a vital role to raise awareness in 
the community about the symptoms of COVID-19, prepared-
ness measures and available health services in the event of a 
suspected COVID-19 case.  Of the total respondents, 55.9% of 
the respondents stated that their main source of information 
is mainstream media. Of the total, 82.8% of the respondents 
stated that they and their family members are wearing a 
facemask regularly, while visiting in public places. 

Likewise, 76.5% of the respondents stated that themselves 
and their family members are washing their hands more 
often. The awareness message dissemination through those 
means have also had an impact in people’s behaviour 
regarding the preventative measures of COVID-19. Thus, 
continued coordination with the local media is needed to 
produce and broadcast awareness messages during the 
pandemic.
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     RECOMMENDATIONS 

    The following strategic interventions were recommended based on the survey 
�ndings,

1. Sexual and Reproductive Health Rights (SRHR), Protection and Gender    
responsive public services perspective

•  Engage with CBOs, group and network and  make them capacitated to in�uence LG to
   allocate budget for women economic empowerment, addressing Unpaid Care Work (UCW)
   introducing an alternative to reduce women UCW (child care centre and recreational centre
   for elderly-people) GBV Prevention and Response Programme and SRHR intervention.
•  Engage with LG and Market actors to establish  Gender Responsive Market 
   (ensure the safety of and dignity in the marketplace)
•  Strengthening women groups and networks to establish women agencies to �ght against
   GBV. Engage with men and boys for social transformation and behavioural change.
•  Engage and coordinate with LG for strengthening social protection scheme adopting the
   various methodology. Mobile Camp, will be some option.
•  Sensitization and awareness-raising activities to �ght against GBV, harmful traditional 
   practices, reducing women burden of care work (unpaid care work), SRHR and women
   economic empowerment
•  Mobilize adolescent groups and youths on general hygiene and digni�ed menstrual hygiene
   promotion activities at the community level. 
•  Engage with LG to establish referral pathway to strengthen the judicial mechanism and
   justice system.
• Establishment and operationalization of multi-purpose cash grant ensure GBV survivors
   access to justice, livelihood alternative and legal aid.
•  Engage with LG to establish strengthening Good Governance Mechanism in Quarantine
   management.
•  Research and study on Covid-19 impact on women protection and publish a policy brief
   (Women protection in Covid-19)



2. Livelihoods Related Interventions 
•    Increase household nutrition through the establishment of home-gardens and promote local food production
•    Promote the establishment of micro-enterprises (On and O� farm based) through the provision of 
     competitive matching grants
•    Provide inputs for cereal production (Maize, Paddy, Millet, Barley, Wheat) to households
•    Provide inputs for legumes crops and pulses production (Soybean, beans, peas, lentil, gram etc.)
•    Provide inputs for stable food production (seed potato, true potato seed (TPS), sweet potato, cassava in dryland)
•    Income generation activities (Chicken, goat, duck, swine, Muda (Nylon) making)
•    Provide cash to vulnerable households for construction of recharge pond, plastic pond, shed improvement, 
     reser  voir tank and making botanical/organic/natural pesticides
•    Support beekeeping, multi-purpose nurseries and mushroom cultivation activities for households
•    Utilisation of sedimented and silted land due to �ood through riverbed farming technologies 

3. Humanitarian and WASH Related 
    Interventions 

•     Monsoon preparedness activities are key to 
saving lives and property amid the COVID-19 
pandemic. The government and stakeholders must 
be protected from the impact of water-induced 
disasters and Covid-19 as an immediate action.

•   Ensuring access to water, sanitation and 
hygiene (WASH) is an important factor to prevent a 
possible spread of Covid-19.

•     Develop and disseminate tailored made WASH 
IEC materials for the speci�c at-risk communities to 
control the spread of other infectious diseases, 
including COVID-19. 

•   Conduct intensive WASH promotion at the com-
munity level and door to door level for containment 
and protection in priority locations. 

•     Enable adequate linkages between WASH and 
Risk Communication and Community Engagement 
actors messaging and raising awareness on WASH.
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DCA is a non-governmental, non-missionary Development and Humanitarian organi-
sation aimed at supporting the world’s poorest. DCA has been supporting development 
work in Nepal since 1980’s. The Country Strategy 2017-2021 is the guiding framework 
for DCA’s programmes and operations in Nepal. It was developed in line with the devel-
opment plans of the Government of Nepal (GoN), Sustainable Development Goals 
(SDGs) and DCA’s International Strategy. It lays the foundation for meeting DCA’s global 
goal of saving lives; building resilient communities and � ghting extreme inequality. In 
Nepal, these three areas are de� ned as Humanitarian Response and Disaster Risk 
Reduction, Resilient Livelihoods and Sustainable Food Security and Inclusive Citizenship 
for Accountable Governance.


