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Eswatini Market Assessment 

I. Background 

The poor performance of the agricultural season mainly due to recurrent drought and the late start 

the rainy season has resulted in increased food insecurity in the country. Data from the Eswatini 

Meteorological Services indicates that that the 2019/20 rainy season was delayed and poorly 

distributed in Eswatini, resulting in mixed accumulated rainfall leading to below-average crop 

performance. The 2020 Vulnerability Assessment and Analysis Report estimates cereal requirement 

at 252,560 MT, with a shortfall of 161,170 MT to be filled through imports and food assistance. Given 

the reduced production, markets are estimated to play a pivotal role in households’ ability to meet 

their food requirements during the 2020/2021 consumption period, especially in urban areas. Any 

shocks that affect market performance is thus expected to have a significant bearing on these 

households’ ability to access food.  

The outbreak of the COVID-19 pandemic which was declared a National Emergency in March has 

worsened the underlying food insecurity challenges in the country. Key efforts to curb the spread of 

the virus which includes restricted movements has led to significant increases in vulnerability. Food 

prices have also increased thus greatly impacting the household’s ability to access food. Since January 

this year, an upward trend in food prices has been observed, with maize meal retail prices trending 

above the 5-year average. Prices of other key commodities such as beans, rice and vegetable oil are 

also trending above average.     

 

1.1 The Economy 

 

Data produced by the CSO reflects that the economy was in a technical recession in the first quarter 

of 2020 mainly as a result of the COVID-19 pandemic outbreak. The Central Bank of Eswatini has 

reported that economic activity, as measured by the Quarterly Gross Domestic Product (QGDP), fell 

by 6.5 percent on a year-on-year basis from a revised decline of 1.2 per cent in the last quarter of 

2019. The observed slump in overall economic activity was largely attributed to poor performance in 

the secondary sector which contracted by a significant 19.3 per cent, year-on-year, in the quarter 

ended March 2020 owing to poor performance in the 'manufacturing', 'electricity supply' and 

'construction' sub-sectors. Within the manufacturing sector, notable decreases in economic activity 

were observed in the 'manufacturing of beverages', 'manufacturing of textiles and wearing apparel' 

as well as 'manufacturing of wood and paper products. All of which was a result of the partial 

lockdown the country was subjected to as control measures for the COVID_19 pandemic. Fiscal cash-

flow challenges continued to weigh negatively on implementation of public infrastructural projects 

thereby resulting in constrained output in construction activity.  
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Figure 1: Real GDP Trends – Actuals and Projections (2013 – 2023) 

 

The medium-term economic outlook remains uncertain, as the impact of the pandemic is still evolving 

in the country. Opening up of the economy (easing of restrictive lockdown measures) observed in the 

second half of 2020, will likely lead to improved economic activity in the short-term. In addition, 

budget and humanitarian support received from multilateral institutions coupled with the 

implementation of the Post COVID-19 Recovery Plan, will support economic recovery in the short to 

medium term. However, the second-round effects of the pandemic, which are anticipated to manifest 

through a reduction in the Southern African Customs Union (SACU) revenues in subsequent years 

(particularly the financial year 2022/23), will lead to a deterioration in the fiscal position in the 

medium-term. Moreover, fiscal consolidation measures earmarked for the short-to medium-term, 

will weigh on economic growth prospects. GDP is thus projected to increase by 4.5 per cent in 2021 

before slowing down to 1.8 per cent and 2.8 per cent for 2022 and 2023, respectively (Figure 1). 

1.2 Food Availability 
Land under cultivation during the 2019/20 agricultural season under maize production, the stable 

food for the country was at 77,200 ha, an improvement of 10 per cent from the previous season. 

Erratic weather conditions characterized by prolonged dry-spells and the delayed start of the 

agricultural season coupled with persistent disease and pest outbreak i.e. the fall armyworm 

negatively affected overall agricultural production in the country. Maize production fell by 10 per cent 

from the previous season (95,988 MT) reaching 86,548 MT in the 2019/20 crop season. 

Figure 2: Land under cultivation and production (2015/16 - 2019/20) 
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The country has continually failed to meet its consumption requirement of the years mainly 

depending on imports and food aid to cover gabs. For the 2019/20 consumption period the domestic 

shortfall increased to 161.17 MT from 53,77 observed during the 2018/19 consumption period. With 

a consumption requirement of 252,56 MT, the country is able to cover 36.2 per cent of its cereal 

requirements from domestic resources. To cover for the massive shortfall in maize production, maize 

imports by the National Maize Corporation (NMC) from neighboring South Africa rose from 19,033 

metric tonnes in the previous season to 38,158 metric tonnes in the 2019/20 marketing season. Local 

purchases by the NMC (as the buyer of last resort) decreased significantly by 44.7 per cent to 7,315 

metric tonnes in the 2019/20 season, from 13,231 metric tonnes in the 2018/19 season. To 

encourage local supply to NMC, the gazetted maize price paid to farmers increased from E2,750/ton 

in 2018/19 to E2,800/ton in 2019/20. The gazetted maize price for farmers has since been increased 

further to E3,100/ton for the 2020/21 season. This is aimed at encouraging local maize supply to 

NMC.  

Table 1: The Cereal Food Balance Sheet 2016/17 – 2019/20 

Figures in '000 Metric Tonnes 

 2016/17 2017/18 2018/19 2019/20 

        All 

A. Domestic Availability 48,52 107,36 114,12 91,39 

B. Gross Domestic Requirement 245,43 213,86 167,88 252,56 

C. Domestic Shortfall/Surplus -196,91 -106,5 -53,77 161,17 

D. Planned Imports 291 112,42 51,66 140,31 

   D1. Commercial 191 86,91 48,57 121,97 

    D2. Food Aid 100 3,09 18,34 18,34 

Uncovered Gap/Unallocated Surplus   5,92   20,86 

 

Prospects for food (cereal) production remain restrained in the short to medium-term. The persistent 

COVID-19 pandemic will have adverse effects on the 2020/21 planting season. The limited 

operational status of a majority of firms and markets in South Africa is likely to result in shortages in 

the availability of farming inputs for local maize farmers in the 2020/21 planting season leading to 

higher prices. The above notwithstanding, however, production is expected to benefit from maize 

winter cropping to be initiated with contracted farmers coupled with the anticipated implementation 

of the food security project that is aimed at increasing production to sustainable levels for the 

country. 

1.3 Food and Nutrition Security – Swazi VAC 2020/IPC 
Food insecurity still remains high in the country. The Eswatini Vulnerability Assessment Committee 

for the period June – September 29 per cent (330,000) of the population were classified in IPC phase 

3 ore worse for the period. For the period September 2020 - March 2021, the situation was projected 

to worsen, 32 per cent of the population expected to be classified in IPC Phase 3 or worse. The 

Lubombo and Shiselweni Regions still remained with the highest vulnerable population, where the 

impact of erratic rainfall, loss of livelihood and the impact of the COVID-19 pandemic identified as the 

key drivers for food insecurity in the country. There is also a note to increased food insecurity on 

urban areas mainly brought about by consistently high food prices, loss of income and livelihood for 

the urban population. With the advent of the COVID-19 pandemic the situation is expected to worsen 
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for the population.  Figure 3 below shows the severity and magnitude of the food insecurity situation 

in the current and projected period. 

 

Figure 3: Vulnerable population in current and projected periods (June - September 2020; October 2020 - March 

2021) 

http://www.ipcinfo.org/ipc-country-analysis/details-map/en/c/1152808/?iso3=SWZ 

Food security outcome overall have shown signed of deterioration across all regions in the country. 

Of the rural population, 53 per cent of the households have an acceptable food consumption, 29 per 

cent with borderline and 18 per cent with poor consumption. The Hhohho and Lubombo region had 

the highest population with poor consumption 25% and 30% respectively. Compared with the 

previous year, a drop increase on the proportion of households with poor consumption is observed 

indicating increasing food insecurity among the population. Urban areas had high consumption 

patterns, however sign of high copying observed (figure 4 rural and figure 5 urban).  

Figure 4: Eswatini Food Consumption Score by Regions (Rural) 
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Figure 5: Eswatini Food Consumption Score - Urban Areas (2020) 

 

Figure 6  rCSI Categories by Administrative Region   

 
 

Figure 7  rCSI Categories by Urban Locations (Manzini and Mbabane)   

 

A high use of crisis livelihood copying strategies has been observed in all regions which indicates 

increase stressed faced by households in meeting their food needs on daily bases. A shift in 

livelihoods patterns likely for most households given the current conditions brought about by the 

COVID-19 pandemic.  
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Figure 8  Households’ Livelihood Coping Strategies by Administrative Region 

 
 

 

  

HH not adopting coping
strategies

Stress coping strategies crisis coping strategies
emergencies coping

strategies

Hhohho 20.20% 9.10% 53.20% 17.50%

Manzini 35.00% 28.50% 27.80% 8.70%

Shiselweni 37.10% 11.40% 49.60% 1.80%

Lubombo 34.40% 11.90% 47.20% 6.60%

Total 31.90% 15.20% 44.40% 8.50%

0%

10%

20%

30%

40%

50%

60%

Hhohho Manzini Shiselweni Lubombo Total



 

   Page  11 

 

II. Objectives, Methodology and Limitations 

2.1 Objectives 
The immediate objectives of the market assessment are to determine the functionality of market 

systems (cereals, non-cereal foods, and non-food items) in Eswatini, with a focus on main food 

commodities. Findings will inform the design and implementation of humanitarian assistance 

programmes in 2020/21.  

 

2.2 Methodology 
The  Market Functionality Index methodology is WFP’s standardized market assessment approach 

that aims to quantify market functionality in a score per marketplace, while also identifying 

weaknesses or areas of interventions to guarantee the continuity or effectiveness of the assistance. 

A market functions well if:  

A. The features influencing behavior of buyers and sellers are stable and predictable. 

B. The interactions between sellers, and between sellers and buyers are transparent and  

C. Supplies are sufficient, regular and predictable at affordable, stable and predictable prices. 

2.2.1 SURVEY 

The methodology relies on a standard survey where questions are organized under nine dimensions 

deemed crucial to make a judgement statement around market functionality. These are: Assortment, 

Availability, Price, Resilience of Supply Chains, Competition, Infrastructure, Service, Food quality and 

Access and Protection.  

2.2.2 SCORING 

Markets are thus globally scored on a scale from 0 to 10 to allow worldwide comparability, where full 

market functionality (MFI=10) refers to a fully developed, efficient and functional market. In most 

contexts where WFP operates, we do not expect such scores to be achieved.  

2.2.3 WEIGHT 

The MFI considers three basic categories:  

1) Cereals 

2) Food items other than cereals 

3) NFIs. 

Cereal foods are considered more valuable by WFP to beneficiaries and thus weighted higher than 

non-cereal foods and NFIs. This means scores will be impacted more by the measurements 

(assortment, availability, etc.) of cereals than non-cereal food and NFIs. 

https://www.wfp.org/publications/market-functionality-index-mfi
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2.2.4 DATA COLLECTION 

Data was collected between 24 November to 4 December 2020 in 31 marketplaces across the 

country. A total of 374 traders were interviewed.  

 

2.2.5 LIMITATIONS 

 

• Coverage of the market assessment was limited to the size of the assessment team and time 

constraints. 

• Interviewing someone other than the shop owner/manager when necessary; this may have led to 

less accurate data being captured. 
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III. Market Functionality Index 

The market assessment confirms that the functionality of marketplaces across Eswatini are adequate. 

Geographically, there is very little difference in terms of regional average scores, and the difference 

between Hhohho (highest regional average score of 7.6) and Shiselweni (lowest regional average 

score of 6.7) is minimal. Eswatini’s markets also score relatively evenly well across the 9 dimensions 

of market functionality, with slightly lower scores on service levels and supply chain resilience. 

 

Detailed visualizations on the MFI score can be accessed here.  

3.1 Assortment 
The assortment of essential goods answers two questions:  

1. Can beneficiaries find all of their essential needs in the market?  

 2. Do they have a wide range of choice? 

 Essential needs refer to what households require to ensure minimum living standards (items such 

as food, shelter, basic household items, safe drinking water, sanitation and hygiene or healthcare). To 

evaluate choice, the MFI investigates the maximum number of commodities, or Stock Keeping Units 

(SKUs) sold in outlets in the market. 

On the assortment dimension, all regions had extremely high average scores of close to 10. In 

Hhohho, all markets scored 10, and in Lubombo, only Nsoko scored less than 10. In Manzini and 

Shiselweni the majority of markets scored 10, and the few that did not still scored a 9.    

Figure 9 MFI National Overview 

https://analytics.wfp.org/t/Public/views/MFIDashbaord/MFIOverview?iframeSizedToWindow=true&:embed=y&:showAppBanner=false&:display_count=no&:showVizHome=no&:origin=viz_share_link
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In Nsoko, communication and shelter items were 

not being sold, and in Mafutseni, shelter items 

were also not being sold. 2 markets in Shiselweni 

and 2 markets in Manzini scored slightly slower 

on depth (SKUs sold). Overall, however, all 

markets scored very high on the assortment 

dimension, indicating that they sell essential 

needs with a wide range of choice.  

Figure 11 Assortment: % of assessed markets where at least 1 trader was selling the item in question 

 

 

 

 

 

 

3.2 Availability 
Availability is the physical presence of goods in sufficient quantities, thus adequate supplies in a 

functioning market. Availability answers to two questions: 

1. Are there any key products that are scarce? 

2. Are there any key products which are already running out? 

Availability assesses whether certain products are scarce or likely to become scarcer in the short run.  

Eswatini’s markets scored very high on the availability dimension, with average scores by region all 

being nearly 10. This indicates that overall, markets across the country have adequate supplies to 

meet demand. However, a closer look at the responses to the two questions indicate that there are 

slight variations across regions and commodities.   

In general, scarcity did not appear to be an issue 

across most assessed markets; less than 20% of 

interviewed traders reported scarcity of cereals, 

other foods and NFIs in most regions. This can be 

understood as supply being sufficient in relation to 

normal demand in most markets. The main 

exception to this was in Shiselweni, where 27% of 

interviewed traders selling cereals reported scarcity 

of cereals such as rice and maize meal.   

Figure 10 Assortment: Average Score by Region 

Figure 12 Availability: Average Score by Region 
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While scarcity was not reported by most traders as an issue, more traders reported concerns of 

running out of stocks within a week, particularly for cereals and other foods. In all regions, more than 

20% of interviewed traders reported that they were concerned of running out of cereals, and this 

was also the case for other foods, with the exception of Lubombo at 19%. For cereals, the main 

concern of running out was for rice, maize meal and bread, while for other foods, it was milk and 

dairy products as well as meat, fish and eggs. Based on this data, traders may be finding it difficult to 

adjust their supply according to changes in demand for these products. For NFIs, there was low 

concern of running out, possibly due to their nature of having long shelf lives and being easier to 

stock.  

 

3.3 Price 
Affordable, stable, predictable prices are key characteristics of functioning markets. The price 

dimension answers two questions: 

1. Were there significant price increases in the past month? 

2. Are prices predictable or are they subject to unpredictable variations? 

The price dimension assesses stability of prices and the nature of any price changes. The critical 

aspect is unpredictability rather than variability itself. In markets with high seasonal changes, volatility 

can be largely predictable and, thus, not necessarily harmful because market players can put in place 

contingency plans.  

In general, Eswatini’s markets also scored high on the price dimension, indicating that prices are 

relatively stable and predictable. In terms of 

whether significant price increases were 

experienced, there was some variation 

across the provinces. Shiselweni had the 

highest percentage of traders reporting 

significant price increases in both cereals 

and NFIs, with roughly a third of 

interviewed traders noting significant price 

increases in cereals. Hhohho had the 

Figure 13 Availability by region and commodity group 

Figure 14 Price: Average Score by Region 
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highest percentage of traders reporting price increases of other food items. Across all provinces, 

among the 3 commodity groups, NFIs had the lowest percentage of traders reporting price increases, 

which again may be due to their slower turnover compared to food items. Overall, the majority of 

traders across the country were not reporting significant price increases, thus contributing to the 

relatively high scores on the price dimension.  

  

 

 

 

 

 

 

Figure 16 Percentage of traders reporting price increase by commodity 

Cereals     

 Shiselweni Hhohho Lubombo Manzini 

Maize meal 17% 4% 5% 3% 

Rice 16% 10% 6% 5% 

Bread 16% 9% 5% 6% 

Flour 11% 11% 5% 3% 

Sorghum 4% 3% 0% 1% 

Pasta 1% 0% 1% 2% 

Millet 1% 0% 0% 0% 

Maize 0% 1% 4% 0% 

Other Foods    

 Shiselweni Hhohho Lubombo Manzini 

Meat, Fish and Eggs  19% 8% 4% 8% 

Oils and Fats 13% 18% 10% 7% 

Legumes, Nuts and Seeds  11% 13% 12% 13% 

Milk and Dairy Products 10% 6% 5% 3% 

Other 10% 5% 2% 3% 

Herb, Condiments and Spices 7% 4% 3% 2% 

Roots and Tubers 4% 1% 1% 3% 

Fruits and Vegetables 4% 3% 1% 4% 

NFI     

 Shiselweni Hhohho Lubombo Manzini 

WASH - Hygiene NFIs 11% 9% 4% 2% 

Education - School material  6% 5% 1% 2% 

Health - Medicine  4% 3% 0% 0% 
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Figure 15 Percentage of traders reporting price increase by Region 
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In terms of price stability, markets across Eswatini also scored relatively well; markets in Manzini 

performed strongest in terms of price stability, while those in Shiselweni performed weakest. 

However, even in Shiselweni the majority of traders were reporting price stability across all 3 

commodity groups.  

 

 

 

 

 

 

 

 

Figure 18 Percentage of traders reporting price volatility 

Cereals     

 Shiselweni Hhohho Lubombo Manzini 

Rice 30% 16% 17% 7% 

Bread 21% 8% 11% 4% 

Flour 17% 13% 15% 4% 

Maize meal 17% 6% 5% 5% 

Sorghum 10% 3% 4% 3% 

Pasta 6% 4% 5% 0% 

Maize 1% 1% 4% 0% 

Other Foods     

 Shiselweni Hhohho Lubombo Manzini 

Meat, Fish and Eggs  27% 9% 14% 8% 

Milk and Dairy Products 23% 14% 11% 7% 

Oils and Fats 21% 11% 7% 8% 

Herb, Condiments and Spices 20% 9% 7% 6% 

Legumes, Nuts and Seeds 16% 14% 8% 4% 

Roots and Tubers  14% 5% 3% 3% 

Fruits and Vegetables 10% 8% 10% 6% 

NFI    

 Shiselweni Hhohho Lubombo Manzini 

WASH - Hygiene NFIs 27% 20% 19% 10% 

Health - Medicine 16% 9% 5% 3% 

Education - School material  14% 8% 7% 5% 

WASH - Drinking water 6% 9% 7% 3% 

Clothing including shoes 6% 0% 1% 1% 

Cooking and eating utensils 6% 3% 6% 1% 
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Figure 17 Percentage of traders reporting price stability by Region 
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3.4 Supply Chain Resilience 
The supply chain resilience dimension evaluates responsiveness of supply chains and their resilience 

or vulnerability to shock. The score addresses two questions: 

1. How responsive are supply chains to shock in demand?  

2. How vulnerable is the Supply Chain? 

Responsiveness of supply chains is measured by stock and lead time. A shorter lead time helps a 

trader adjust to changing demand more rapidly and to be aware of upstream supply chain 

disruptions earlier. Additionally, a shorter lead time is associated with lower stocks.  

The MFI, thus, takes a separate look at buffer stocks, rating their level as adequate or not (i.e. sufficient 

for 1 week) and ability to restock rapidly. 

The MFI also evaluates the suppliers traders rely on. The score considers location and number of 

supply sources. Supply chains are more resilient with more supply sources and geographically 

dispersed suppliers.  

Of the 9 dimensions, Eswatini’s markets scored 

lowest on the supply chain resilience pillar. 

Hhohho had the highest regional average score at 

6.4 and Lubombo had the lowest score at 5.5.    

The vast majority of interviewed traders across the 

country responded that given current demand, 

their current stocks would last at least one week. 

They also noted that products would be received 

within a week from the date of ordering. This 

indicates that markets in Eswatini are able to 

respond to shocks in demand.  

However, when it came to supply chain vulnerability, markets in the country did not score as well. The 

complexity question captures whether traders have multiple sources for their commodities. Traders 

were asked if they have more than one supplier for the commodity groups they sell (i.e. cereals, other 

foods and NFI); if they do, their supply chains are likely to be more resilient as they can switch to 

different sources as needed. While most markets across the area appeared to have complex supply 

chains, in a few markets in Manzini and Lubombo, the majority of traders responded “no” to this 

question. 

The criticality question captures the extent to which traders rely on a particular source for their 

goods. Traders may have multiple sources (i.e. good score for complexity) but if they rely primarily on 

just one source, any disruption affecting this source would render their supply chain more vulnerable. 

It is in this dimension that many markets in Eswatini had a weak score.  

 

 

Figure 19 Resilience: Average Score by Region 



 

   Page  19 

 

Figure 20 Supply Chain Complexity and Criticality 
 

Based on trader median score for each market.  

 

In terms of geographical distribution of suppliers, in general, the more spaced out (less dense) the 

better; if suppliers are clustered in a small geographic area, supply becomes more vulnerable to 

shocks such as natural disasters. For most markets in Eswatini, geographic distribution of suppliers 

appears diverse with traders sourcing from across the country for all 3 commodity groups. As the 

industrial and commercial hub of the country, markets in Manzini stood out for sourcing primarily 

from within the region for all commodity groups. 
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Buhleni Yes Yes Yes Yes Yes Yes 

eZulwini Yes Yes Yes Yes Yes Yes 

Mandlangempis

i No Yes Yes No No No 

Mbabane Yes Yes Yes Yes Yes Yes 

Pigg’s Peak Yes Yes Yes No Yes No 
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Big Bend Yes Yes Yes No Yes Yes 

Lomahasha Yes Yes Yes Yes Yes Yes 

Mpaka Yes Yes Yes No No No 

Mpolonjeni No Yes Yes No No No 

Nsoko Yes Yes No No No No 

Simunye Yes Yes Yes Yes Yes Yes 

Siphofaneni Yes Yes Yes No No No 

Siteki Yes Yes No No Yes No 

Sithobela No No No Yes Yes Yes 

Tshaneni Yes Yes Yes No No No 

M
a
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Bhunya Yes Yes Yes No No No 

Luve Yes Yes No Yes Yes Yes 

Mafutseni Yes Yes Yes Yes No No 

Mahlanya No Yes Yes No No No 

Mankayane Yes Yes Yes No No Yes 

Manzini Yes Yes Yes Yes Yes Yes 

Matsapha Yes Yes Yes Yes Yes Yes 

Mliba Yes Yes No No No No 

Mtfongwaneni Yes Yes Yes No No No 
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Ekuphakameni Yes Yes Yes No No No 

Gege Yes Yes Yes No No No 

Hlatsikhulu Yes Yes Yes No No No 

Hluthi Yes Yes Yes No No No 

Lavumisa Yes Yes Yes No No No 

Mashaya Yes Yes Yes Yes Yes Yes 

Nhlangano Yes Yes Yes Yes Yes Yes 
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3.5 Competition 
Competition among market participants characterizes a functioning market. This dimension 

investigates if the business environment is conducive to fair competition, which is typically the case 

when there are enough traders in the marketplace with equal to varying power. 

The price score addresses two questions: 

1. Is there sufficient competition within the market? Are there more than 5 players? 

2. Does a trader control the market? Is there a monopoly?  

These two conditions should lower the risk for few traders to build and monopoly, set prices and 

profit disproportionally from a potential introduction of cash-based transfers. 

There was some variation in the competition scores, with Hhohho having the highest average score 

of 9.2 and Shiselweni having the lowest score of 7.4 In Hhohho, of the 5 markets assessed, only 

Buhleni had a less than perfect score; it had less than 5 traders each for other foods and NFIs and 

one trader was reportedly controlling the market for other foods. In Lubombo, Lomahasha reported 

having less than 5 traders each for all commodity groups (cereals, other foods and NFIs), but none 

were controlling the market. Mpaka had less than 5 traders for NFIs, with one trader controlling the 

NFI market, while the same was true for Nsoko and its other foods. In Simunye, there were less than 

5 traders selling NFIs, but none were controlling the NFI market.  

Figure 21 Geographic Location of Suppliers 
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In Mahlanya, Mafutseni had the lowest score 

with less than 5 traders each for all commodity 

groups, with one trader controlling the other 

foods market. Mliba also had less than 5 traders 

each for all commodity groups, but none were 

controlling the market. In Bhunya, Mahlanya and 

Mtfongwaneni there were less than 5 traders for 

NFIs, and in the case of Bhunya, one trader was 

controlling the NFI market. 

Finally, in Shiselweni which had the lowest 

average score, Lavumisa and Mashaya both had 

less than 5 traders each for all commodity groups, and in Hlatsikhulu it was reported that one trader 

was controlling the market for all commodity groups. In Hluthi, there were less than 5 traders for 

cereals, and one trader was controlling the market for NFIs.  

3.6 Infrastructure 
The infrastructure dimension assesses the type and condition of the physical structures which host 

shops in addition to sewage systems, electricity and communication networks in the market 

premises. Infrastructure addresses: 

1. What is the overall condition of the shops where customers shop? 

2. What infrastructure is available in and around the shops? 

For question 1, the methodology scores the market based on the state of the shops evaluated 

according to three categories: Poor state and severe maintenance issues, medium state (minor 

maintenance issues) and good state. For question 2, the methodology verifies the presence of the 

following services in the market premises: 

• A closed sewage system  

• A dedicated waste collection area  

• Walkways and emergency exit(s)  

• Shelter 

• Uninterrupted electricity  

• Reliable communication network (mobile phone coverage and/or internet)  

• Water availability (manual pump or tap in close proximity of each vendor, i.e. max 5 min 

walking)  

• Toilets 

                                                                                                              Figure 23 Market Conditions by Region 

Although there is some variability across regions, 

Eswatini’s markets in general score relatively high 

on the infrastructure dimension. In all regions, 

most of the assessed markets had majority of 

their shops in a good state, intact, with no 

maintenance issues. Only Nsoko market in 

Lubombo was reportedly in a relatively poor state.  

 Good  Medium Poor 

Hhohho 5 0 0 

Manzini 8 1 0 

Lubombo 6 3 1 

Shiselweni 4 3 0 

Figure 22 Competition: Average Score by Region 
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In terms of infrastructure features, all assessed 

markets had toilets and nearly all had shelter 

and reliable communication networks. The main 

limitation was the lack of walkways, however, it 

must be noted that in the country context, this 

may not be a limitation given that in many cases 

there is enough open space to walk freely to 

shops even without properly established 

walkways. Markets which had the least number 

of infrastructure features were Ekuphakameni 

and Hluthi in Shiselweni and Lomahasha, 

Mpolonjeni and Nsoko in Lubombo.  

 

Figure 25 Infrastructure features by market 
 

Market 
Closed 

sewage 
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area 
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Buhleni Yes Yes Yes Yes Yes Yes No Yes 

eZulwini Yes Yes Yes Yes Yes Yes Yes Yes 

Mandlangempis

i No Yes Yes Yes Yes Yes No Yes 

Mbabane Yes Yes Yes Yes Yes Yes Yes Yes 

Pigg’s Peak Yes Yes Yes Yes Yes Yes Yes Yes 
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Big Bend Yes Yes Yes Yes Yes Yes Yes Yes 

Lomahasha No No Yes No Yes Yes No No 

Mpaka Yes No Yes Yes No Yes No Yes 

Mpolonjeni No No Yes No Yes Yes No No 

Nsoko No No No No Yes Yes No Yes 

Simunye Yes Yes Yes Yes Yes Yes Yes Yes 

Siphofaneni No Yes Yes Yes Yes Yes Yes Yes 

Siteki Yes Yes Yes Yes Yes Yes Yes Yes 

Sithobela No Yes Yes Yes Yes Yes No Yes 

Tshaneni Yes Yes Yes Yes Yes Yes Yes Yes 

M
a
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zi

n
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Bhunya Yes Yes Yes Yes Yes Yes Yes Yes 

Luve No Yes Yes Yes No Yes No Yes 

Mafutseni Yes No Yes No Yes Yes Yes Yes 

Mahlanya No Yes Yes Yes Yes Yes No Yes 

Mankayane Yes Yes Yes Yes Yes Yes Yes Yes 

Manzini Yes Yes Yes Yes Yes Yes Yes Yes 

Matsapha Yes Yes Yes Yes Yes Yes Yes Yes 

Mliba Yes Yes Yes No Yes Yes No Yes 

Mtfongwaneni Yes Yes Yes Yes Yes Yes Yes Yes 

S
h
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e

lw
e

n
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Ekuphakameni No No No No Yes Yes No No 

Gege No Yes Yes Yes Yes Yes Yes Yes 

Hlatsi Yes No Yes Yes Yes Yes Yes Yes 

Hluti Yes No Yes No No Yes No No 

Lavumisa Yes Yes Yes Yes Yes Yes Yes Yes 

Mashaya No No No Yes Yes Yes Yes No 

Nhlangano Yes No Yes Yes Yes Yes Yes Yes 

Responses based on market questionnaire (one questionnaire per market).   

Figure 24 Infrastructure: Average Score by Region 
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3.7 Service 
The service dimension looks at the service provided while shopping as well as during check-out. The 

level of service is directly or indirectly associated with different features of a functioning market such 

as transparency, competition or reliability. 

The more competitive the market environment, the higher incentive for retailers to provide the best 

value to customers; otherwise, these might shop somewhere else. 

 The service dimension addresses: 

1. How is the customers’ overall shopping experience? 

2. How is the check-out experience? 

The methodology includes in shopping experience the following elements: overall shop organization 

– which influences how easy it is to find products; price transparency – tags; possibility to shop 

remotely. Similarly, we consider costumers check-out experience based on the following elements: 

accepted forms of payments, waiting time at check out and itemized receipts. 

Of all the MFI pillars, service was one of the 

dimensions in which Eswatini’s assessed 

markets scored lowest. On a scale spanning 

from 0 to 10, markets in Hhohho had the 

highest average score of 6.7 and Shiselweni 

had the lowest score of 5.7. 

In terms of shopping experience, in all markets 

the majority of traders had products displayed 

in such a way that they are easy to identify and 

select. With the exception of Bhunya in Manzini, 

the majority of traders also had price tags that are visibly displayed (printed or handwritten). 

Possibilities for remote shopping (e.g. online shopping) remain limited across the country.  

In terms of checkout experience, in all markets, the majority of assessed shops had checkout waiting 

times of normally less than 10 minutes. However, the majority of assessed shops were not accepting 

more than one form of payment and itemized receipts were not automatically being issued. The low 

checkout experience scores pulled down the overall service scores for assessed markets.  

 

 

 

 

 

 

Figure 26 Service: Average Score by Region 
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Figure 27 Service features by market 
 

  Checkout Shopping 

  

Multiple 

payment 

methods 

Receipt 
Waiting 

time 
Display Price tag Remote 
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Buhleni No Yes Yes Yes Yes No 

eZulwini No Yes Yes Yes Yes No 

Mandlangempisi No Yes Yes Yes Yes No 

Mbabane Yes Yes Yes Yes Yes No 

Piggs Peak No No Yes Yes Yes No 

L
u
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o
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Big Bend No Yes Yes Yes Yes No 

Lomahasha No No Yes Yes Yes No 

Mpaka Yes No Yes Yes Yes No 

Mpolonjeni No No Yes Yes Yes No 

Nsoko No No Yes Yes Yes No 

Simunye Yes No Yes Yes Yes No 

Siphofaneni No No Yes Yes Yes No 

Siteki Yes No Yes Yes Yes No 

Sithobela Yes No Yes Yes Yes No 

Tshaneni No No Yes Yes Yes No 

M
a

n
zi

n
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Bhunya No No Yes Yes No No 

Luve Yes No Yes Yes Yes No 

Mafutseni No No Yes Yes Yes No 

Mahlanya No Yes Yes Yes Yes No 

Mankayane No No Yes Yes Yes No 

Manzini No Yes Yes Yes Yes No 

Matsapha Yes Yes Yes Yes Yes No 

Mliba No Yes Yes Yes Yes No 

Mtfongwaneni No No Yes Yes Yes No 

S
h
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e

lw
e

n
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Ekuphakameni No No Yes Yes Yes No 

Gege No No Yes Yes Yes No 

Hlatsikhulu No No Yes Yes Yes No 

Hluthi No No Yes Yes Yes No 

Lavumisa No No Yes Yes Yes No 

Mashaya Yes No Yes Yes Yes No 

Nhlangano Yes Yes Yes Yes Yes No 

For each trader, answers of “yes” (1) or “no” (0) were indicated for the 3 checkout and 3 shopping questions. The median is indicated 

in this table (e.g. if multiple payment methods were accepted by 3 out of 5 traders visited in a market (1,1,1,0,0), then “yes” is 

indicated for “multiple payment methods”).  

3.8 Food Quality 
In many marketplaces, food may be available in sufficient quantities, but the quality of this food may 

vary. Availability of food unsafe for human consumption is no better – even worse, in some instances 

– than unavailability of food. The MFI examines food quality against key principles of hygiene and 

cleanliness, material separation, temperature control and stock management. 
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Essentially, the survey examines 8 key conditions 

for each shop/market: 

1. Is food protected from contaminants? 

2. Are fresh fruits and vegetables in the shops 

well-separated from raw meat, poultry, fish 

or seafood? 

3. Is food that requires refrigeration properly 

refrigerated? 

4. Is refrigeration in the shops always working?  

5. Is food for sale in the shop not expired? 

6. Are processed pre-packaged foods in the shops intact and in properly labelled containers?  

7. Is food in the shops free of visible signs of spoilage and bad smells?  

8. Are food packages intact and free from signs of decay or damage? 

 

Across Eswatini, markets scored high on the food quality dimension, with all regions having an 

average score of above 9. None of the markets reported issues in 5 of the 8 conditions noted above 

(contaminants, packages intact, packages labelled, refrigeration, separated from products of animal 

origin). Only a few markets had issues with 3 of the remaining conditions: selling expired food items, 

spoilage, and unreliable refrigeration.  

Figure 29 Food Quality Features by Market 
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Not 

Expired 
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spoilage 
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Buhleni Yes Yes Yes Yes Yes Yes Yes Yes 

EZulwini Yes Yes Yes Yes Yes Yes Yes Yes 

Mandlangempi

si Yes Yes Yes Yes Yes Yes Yes Yes 

Mbabane Yes Yes Yes Yes Yes Yes Yes Yes 

Pigg’s Peak Yes Yes Yes Yes Yes Yes Yes Yes 

L
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o
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Big Bend Yes Yes Yes Yes Yes Yes Yes Yes 

Lomahasha No Yes Yes Yes Yes Yes No Yes 

Mpaka Yes Yes Yes Yes Yes Yes Yes Yes 

Mpolonjeni Yes Yes Yes Yes Yes Yes No Yes 

Nsoko No Yes No Yes Yes Yes Yes Yes 

Simunye Yes Yes Yes Yes Yes Yes Yes Yes 

Siphofaneni Yes Yes Yes Yes Yes Yes Yes Yes 

Siteki Yes Yes Yes Yes Yes Yes Yes Yes 

Sithobela Yes Yes Yes Yes Yes Yes Yes Yes 

Tshaneni Yes Yes Yes Yes Yes Yes Yes Yes 

M
a

n
zi

n
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Bhunya Yes Yes Yes Yes Yes Yes Yes Yes 

Luve Yes Yes No Yes Yes Yes Yes Yes 

Mafutseni Yes Yes Yes Yes Yes Yes Yes Yes 

Mahlanya Yes Yes Yes Yes Yes Yes Yes Yes 

Mankayane Yes Yes Yes Yes Yes Yes Yes Yes 

Manzini Yes Yes Yes Yes Yes Yes Yes Yes 

Matsapha Yes Yes Yes Yes Yes Yes Yes Yes 

Mliba Yes Yes Yes Yes Yes Yes Yes Yes 

Mtfongwaneni Yes Yes Yes Yes Yes Yes Yes Yes 

Figure 28 Food Quality: Average Score by Region 
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Ekuphakameni Yes Yes Yes Yes Yes Yes No Yes 

Gege Yes Yes Yes Yes Yes Yes Yes Yes 

Hlatsikhulu Yes Yes Yes Yes Yes Yes Yes Yes 

Hluthi No Yes Yes Yes Yes Yes Yes Yes 

Lavumisa Yes Yes Yes Yes Yes Yes Yes Yes 

Mashaya Yes Yes Yes Yes Yes Yes No Yes 

Nhlangano Yes Yes Yes Yes Yes Yes Yes Yes 

Responses based on market questionnaire (one questionnaire per market).   

3.9 Access & Protection 
Safe access to the marketplace is a crucial dimension of market functionality. Access addresses two 

key questions: 

1. Are beneficiaries and customers able to reach markets?  

2. Are there fragile groups facing threat and protection issues accessing the market? Or are 

there any general security concerns? 

The MFI weights Access and Protection issues by severity. For access it weights based on the level of 

severity: is it hard to get to the market because of road infrastructure, or is access limited due to 

seasonal events? Were there natural disasters preventing customers access more permanently? The 

weight is higher the more permanent the access issues are.  

The protection rationale is similar: issues are weighted according to the fraction of the population 

impacted: Are there social barriers? Are there protection issues limited to a marginalized group?  

Based on the MFI scores, access & protection 

issues do not pose a risk to market functionality 

in Eswatini’s assessed markets. 27 out of the 31 

markets assessed had full scores of 10, and in 

Manzini all markets scored 10. Based on these 

scores, it appears that there is safe access to 

the marketplace for beneficiaries and 

customers.  

The 4 markets that did not score 10 still had 

high scores: Buhleni (Hhohho) and Hluthi (Shiselweni) had scores of 8.3 and Nsoko and Mpaka in 

Lubombo had scores of 7.5 In Buhleni and Hluthi it was reported that access can be limited in certain 

times of the year (i.e. seasonal access issues), while in Mpaka it was flagged that overall security to 

reach and/or in the marketplace is an issue. In Nsoko, it was reported that access is limited, likely as 

a consequence of COVID-19.   

 

 

Figure 30 Access & Protection: Average Score by Region 
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IV. MFI Scores  
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V. Market Summaries 

5.1 Bhunya Market  
This market is found between MR18 and MR19 public roads in the Manzini Region under the 

Mhlambanyatsi Inkhundla. It is located in the center of the Forest Company staff houses. It has about 

4 Supermarkets which supply both cereals and non-cereal food items together with a small hardware 

that supply building materials. This town doesn’t have much of agricultural inputs.  

The retailer highlighted that there has been an increase in prices for most cereals in the past month 

with an observed price drop in rice though some few weeks after the increase. Majority of the retailers 

mentioned that there is no price volatility in most of the products sold. 

This market also has a number of informal traders who sell fruits and vegetables under informal 

structures and in the open. There is also a butchery which sells most of the meat products. The 

Bhunya market has good network of roads which is best for customer access and there is also a buss 

rank where public transport operates. 

5.2 Big Bend  
Big Bend is a well-developed market along the MR8 road with major retail chain stores such as 

Shoprite and Spar. Big Bend’s two main market hubs (north and south) have good infrastructure and 

access (e.g. there are sidewalks along the MR8 and regular public transportation to/from the market). 

The market supplies a large assortment of goods in all 3 categories of cereals, non-cereal foods, and 

non-food items. In addition to large, well-established retailers, there are a variety of smaller scale 

retailers as well as a large number of petty traders selling fruits/vegetables, clothing and other non-

food items in stalls. There is one large agro-dealer in the market, and 1 (or 2) others on a smaller 

scale. On the outskirts of the main market hubs, there are several smaller retailers that serve the 

peri-urban/rural communities in the Big Bend area, and some of these are only accessible by 

gravel/dirt road. Overall, Big Bend is a large, well-established market in Lubombo region. 

Big Bend is one of the major market in the southern part of the Lubombo region within the sugar 

belt. It is connected to Siphofaneni and Lavumisa on its two extreme ends through a tarred road. 

Retailers stock their wares mainly from Matsapha and Manzini wholesalers. 

5.3 Buhleni Market 
This market is situated on the northern part of the Eswatini in the Hhohho Region. Though situated 

in the rural areas, it is easily accessible through the main Msahweni-Manzini road. It is also accessible 

through foot traffic by residents from around the area. 

The Buhleni Market is fast developing such that it has recently acquired a new mall which houses the 

major retail chain stores: Pick n Pay and Shoprite. Cereals, Non-cereals and Non-food items are sold 

in this market. Fruits and vegetables are also sold in this market mostly by vendors in stalls. Majority 

of shops in this market have refrigerators and there is no raw meat sold with vegetables. Traders 

have noted that crime is rife in the market and are hopeful that the completion of the Eswatini Royal 

Police station situated within the boundaries of the market will provide a solution to their problem.  
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5.4 Ekuphakameni Market 
The already mentioned market is located about 10km away from Lavumisa Border Gate on the 

southern part of Shiselweni Region. There are a few grocery stores which sells Cereal foods, Non-

cereals and Non-food items in small scale. Fruits and vegetables together with airtime and Mobile 

Money services are sold in this market. This market is on the rural areas thus making it easily 

accessible on foot by the surrounding customers. Structures are permanently built in this market. 

Majority of the retailers sources their stock from the Nhlangano town. The issue of COVID-19 has 

affected their business, such that they have realized a decline in customer coming for services. 

5.5 EZulwini Market  
This is a well-developed market. It is located on the southern part of Hhohho Region along the 

Mbabane-Manzini corridor and road is fairly good. Customers access this market through foot traffic 

and there is regular transport to and from EZulwini. EZulwini market boasts of all the retail chain 

stores such as, Pick n Pay, Spar & Shoprite. Some of these shops have got more than 1 outlet in the 

market. Also joining the major retail chain stores in EZulwini market is OK foods. This market supplies 

a wide variety of assortment goods in all the categories, Cereals, Non-cereals and Non-food items. 

Fruits and vegetables together with airtime and Mobile Money services are available at EZulwini 

market. Raw meat is sold separately from fruits and vegetables. Traders and Vendors in this market 

practice hygiene. The COVID-19 pandemic has badly affected and frustrated business in this market 

in terms of the going concern principle, more especially the hospitality industry where some 

enterprises became dormant. Most traders operate on permanent structures on this Market and 

have refrigerators. 

5.6 Gege Market 
The Gege Market is located in the Shiselweni Region under the Gege Inkhundla rural area that is 

almost peri-urban now. This market is located on the southwestern part of Eswatini about 5km from 

the Gege border post next to the MR 13 public road. This is a small town with less than 10 

Supermarkets but well-endowed with all commodity assortments from cereals to non-cereal food 

items together with non-food items. The small town has a market that stock a wide variety of fruits 

and vegetables and has good accessibility with a with space for public transport which allows 

residents to easily access other markets linking this town. The market also has a hardware which 

supply construction materials and farm inputs. 

It is worth noting however that no retail outlet has maize and a very small percentage has maize meal 

and beans. Retailers highlighted that most of their customers do not buy these products as they farm 

them and there is a hammer meal to assist with milling the maize to maize meal. Of note also is that 

most of the retailers procure their stock from the Manzini region wholesalers which include those in 

Matsapha and Manzini towns. 

Consumers within this town buy most of their household wares from South Africa as prices are a bit 

lower there. This decreases the demand for products required by the residents.  

5.7 Lavumisa 
The Lavumisa market is located at Lavumisa Boarder gate with one major retail shop (Ok) which 

supply a wide variety of goods and services. This market contains all the three categories of 



 

   Page  34 

 

commodities ranging from cereals, non- cereals and non-food items. Among the cereal, maize meal 

is mainly sold in large quantities e.g. 50kg. Retailers mentioned that most consumers had preferred 

the 50kg as they do not have to buy every now and again. This is more so because most households 

do not grow maize due to the unfavorable weather conditions. The small retail outlets outside of 

Lavumisa services the small communities around them and they source their stock mainly from local 

wholesalers such as those in Manzini and some items are sourced from the Lubombo region (Big 

Bend and Siphofaneni). 

5.8 Lomahasha Market  
This market is located in the rural area of the northern part of the Lubombo Region, just about 500m 

away from the Lomahasha Boarder Gate. It has got 1agro dealer. Cereals, Non-cereals and Non-food 

are sold in this market. A number of supermarkets and grocery shops have permanent structures. 

There is quite a number of vendors operating in this market, some sells fruits and vegetables and 

other items such as clothing. The COVID-19 pandemic has affected businesses in many ways in this 

market, some have been affected by the boarder closure during the lock-down just because they 

source most of their stock from the nearby country. This vendors operate on stalls and on an open 

space. There are 3 retail stores in the market. Customers access this market on foot and some come 

from as far as above 10 km away.  

5.9 Luve Market  
Luve market is one of the growing market place, it had recently established a tarred road which pass 

through the busy area at the bus rank. Many economic activities happens around the bus rank area, 

supermarkets, restaurants, general dealers and hardware’s are centered near the bus rank. This 

offers easy accessibility. Luve market is located on MR5 route between Mpisi and Mliba, 25 km 

northeast of Manzini. This Market place is characterized by two clinic namely Luve clinic and Maloyi 

clinic, three pharmacies, four supermarkets, 9 general dealers, two furniture shops and several 

carpenters, numerous restaurants and fruits and vegetables stalls. The Luve market use to be the 

fish market in the Manzini region. Two agro dealers were identified and they both reported that 

fertilizers is the most sold commodity all year round.  

5.10 Mandlangempisi Market and Dvokolwako Market (Merged) 
The Mandlangempisi market is located at the T-junction of MR5 and Buhleni-Mandlangempisi Road. 

This market is well functioning and contains a majority of medium scale retail outlets that contains a 

wide range of commodity assortment. The available commodities range from food items both cereals 

and non-cereals and non-food items. This market also has a wide variety of agricultural inputs and 

building material. This market act as a central market place for consumers within the Mandlangempisi 

15km radius. 

Challenges in this market 

1. One of the biggest Supermarket in Mandlangempisi was not willing to take part in the survey.  

2. Two medium shops had transportation constraints that affect business operations during 

restocking. These outlets however did mention that they would thrive to make stock replenishments 

earlier to prevent stock run-outs. 



 

   Page  35 

 

3. Observed price increase during the onset of COVID-19 lockdown otherwise prices fluctuations 

has normalised. These price increase during such a period affected business as it affected the 

business cost structure and thus stock replenishment was greatly affected. 

The Dvokolwako market has a number of supermarkets and grocery shops which contains a majority 

of the food items (cereals and non-cereals) as per the consumers’ requirements. This market also 

has shops with non-food items together with small scale markets which sell a variety of fruits and 

vegetables together with airtime and Mobile Money services. It is of note that this market does not 

have a hardware and consumers procure their warehouse from either Mandlangempisi or Mliba. This 

market is easily accessible as it is along the MR5 Mliba-Mandlangempisi Road. It is located near two 

government major facilities which are a school and a clinic. Among other notable structures is the 

availability of a pharmacy which enable patients to easily access medication. Traders in this market 

procure most of their wares from either Manzini or Matsapha which are outside Hhohho but within 

Eswatini. 

5.11 Mafutseni Market 
This market is located on the rural area of the Hub of the country (Manzini) nearby the main road, 

Manzini-Siteki. Mafutseni market has a few number of traders, it consists of 1 supermarket and a 

number of general dealers and grocery stores. This market supplies a wide range of assortment of 

goods in all the categories, Cereals, Non-cereals and Non-food items. Fruits and vegetables together 

with airtime and Mobile Money services are available in this market. Fruits and vegetables are sold 

separately from raw meat and traders in this market have refrigerators. Customers access this market 

on foot. 

5.12 Mankayane Market 
The Mankayane Market is situated in the Manzini Region along the MR4 road on your way to Sicunusa 

Border post. This market is in a developing town that has about 5 big Supermarkets/retailers, a fuel 

station, Hardware’s, butcheries, agricultural input suppliers and an organized Bus rank. All product 

assortments are available in this market. Retailers source most of their wares from Matsapha and 

Manzini wholesalers with some commodities being supplied by the Logistics companies like Southern 

Trading and Logico. 

The majority of retailers here reported a significant increase in prices of commodities in the past 

month even though there was a recent drop in rice prices.  

5.13 Manzini Market  
Manzini market is well developed and located on the hub of Eswatini and Manzini Region. This market 

is well structured such that it is easy to access it either on foot or by road from all corners of the 

country, some customers come from as far as above 25 km away. Manzini market boasts of all the 

major retail chain stores, such as, Spar, Pick n Pay, Boxer store and Shoprite. This retail chain stores 

operates more than one outlet in the market. There are 3 major wholesalers, such as, Manzini Cash 

and Carry Wholesale, Power Trade and Price Rite. This market also boasts of a wide variety of 

supermarkets ranging from large, medium to small scale retailers. Manzini market supplies a large 

assortment of products/ goods in all the 3 categories, Cereals, Non-cereals and Non-food items. 
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There is also regular transport to and from in this market. Manzini market has got a number of agro 

dealers operating.  

Fruits and vegetables together with airtime and Mobile Money services are available in this market. 

Fruits and vegetables are sold separately from raw foods(Meat). Manzini market traders also sells 

maize grain. Structures in this market are permanently built and most of them need no maintenance. 

The impact of the COVID-19 pandemic has caused a devastating social and economic crisis, and the 

most affected are small and medium traders, as well as the informal sector in Manzini market. Also 

stock supplies was a huge blow for the Manzini Market, reason being that, most of the traders sources 

their stock from neighborhood companies, more especially South Africa.  

5.14 Maseyisini/Mashaya 
Mashaya market is known as Maseyisini market and is located along the MR9 road which leads to 

Mahamba boarder. This market is closer to Nhlangano town thus it was dominated by small grocery 

shops and one pharmacy and with no hardware shop. The clients for this market are the communities 

surrounding this market. The groceries mainly provided food items (cereals and non-cereal) with 

some limit in terms of variety and choice. With the increasing communities around this market there 

is a need for improvement in this market. The MR9 road provides good access with uninterrupted 

electric power. The groceries had a wide range of suppliers namely Tekwini, Jumbo and Rucchi. 

5.15 Matsapha Market 
This market is the main market for the country in general, all assortment of goods (cereals, non-

cereals and non-food items) pass through Matsapha market either being manufactured or being 

prepacked after importation. This market is the main engine of the country. Matsapha market has 

manufacturing companies, several main wholesalers, numerous retailers, and a number of general 

dealers. Major brand name shops like Pick n Pay, Shoprite, Spar and OK foods are found in this 

market. Country wide distributers of all assortment of goods and services are found in this market. 

Importers and distributers of vet and animal chemicals are found in Matsapha, animal feed producers 

are located in this market e.g. crane feeds and feed master. This market supplies the whole country 

with the major assortments needed from food to non-food items. In terms of infrastructure this 

market has a well-developed network of roads, good communication system. Matsapha is located 

between Kwaluseni and Manzini. There are a lot of schools, clinics surrounding this market. Matsapha 

sites on approximately 2000 hectors and it was first established as an industrial park but later gazette 

as an urban area. 

5.16 Mbabane Market 
Mbabane market is the capital city of the country, with almost all the commodity assortments ranging 

from cereals and non-cereal food items to none food items. It has about five major supermarkets 

namely Spar, Shoprite, Pick and Pay, OK foods and Save Rite. It is rich with clothing, furniture shops, 

hardware’s and fruits and vegetables stalls. The major supermarkets mostly imports their products 

since they are part of franchise while the general dealers get their stock from the wholesalers nearby 

at Sidwashini Industrial site. In terms of accessibility this market has the best infrastructure in the 

country which include tarred roads. There is a very good network of roads which comes from all the 

directions of this market. There retailers in this market are never stressed by scarcity of commodities 

they need to stock as their suppliers are able to meet their demand. 
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For some of the cereals like rice, the market did observe price variations where it increased and then 

dropped in a short space of time but for maize meal there was an observed price increase within the 

past month. For other foods, like eggs, also price increase has been noted within the past month. 

This market is also well endowed with agro-dealers which supply farmers with most of their farm 

requirements. 

5.17 Lukhula Market (merged with Mpolonjeni) 
Lukhula market is located at the T-Junction of Siteki-Bigbend main road. This market constitutes of 

small scale retail outlets grocery and about 8 vendors who sells roasted maize. Cereals, Non-cereals 

and Non-food items are sold in this market. Also, Fruits and vegetables are sold in shops in this 

market and are not mixed with raw meat. Lukhula market is easily accessible by surrounding 

customers on foot. Structures used by Traders in this market are permanently built. Most of the 

shops sources their stocks from one big Mphumalanga Wholesale situated in the Siteki town, about 

3km away. Lukhula market is less developed when compared to other markets of the same size. 

Traders have decried that, Chieftaincy dispute have compromised development in this market, such 

that, recently a huge project of a mall proposal has been blocked by the traditional government of 

the area. 

5.18 Mtfongwaneni Market 
The Mtfongwaneni Market is found in the Manzini Region about 7km from Manzini central past 

Ngwane Park. This Market has about two major retailers and some small informal markets and airtime 

vendors. This Market has a wide variety of product assortments ranging from cereals to non-cereal 

food products. The Mtfongwaneni Market has some non-food items sold in it even though it doesn't 

have some hardwares and agriculture input shops. Accessibility in this Market is not a problem at all 

as the market has a road cutting through it. Price volatility is not a problem in this Market as prices 

vary once in a while. 

5.19 Nhlangano Market 
Nhlangano market is well established and can be accessed on foot by surrounding customers and 

through Nhlangano-Mahamba main road. This market boasts of the major retail chain stores, such 

as, Pick n Pay, Shoprite, Spar and Boxer stores. There are also a number of supermarkets, wholesalers 

and general dealers in this market. Nhlangano market serve as a hub for the Shiselweni Region. Most 

of the shops in the outskirts source their stock from this market. This market supplies a large 

assortment of products, such as Cereal Foods, Non-cereals and Non-food items. There are a wide 

variety of large, medium size and small-scale retailers in this market. Fruits and vegetables together 

with airtime and Mobile Money services are sold in large quantities by vendors in this market. Most 

of the vendors operates on well-built stalls and raw meat is separate from fruits and vegetables. Most 

of the shops have refrigerators and they operate on permanent built structures. The Nhlangano 

market has got 2 major agro dealers, SAAB distributors and Vilakati Veterinary services. 

5.20 Pigg’s Peak and Ntfonjeni (Merged) 
Pigg’s Peak market is the center of Hhohho south market and services households from a catchment 

radius of +/- 20Km. It almost has all the commodity assortments ranging from cereals, non-cereal 

food items to none food items. It has about three major supermarkets namely Shoprite, Boxer and 

Save Rite. The market is mainly dominated with food items but also has markets that sells clothing, 
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furniture shops, hardware’s and fruits and vegetables stalls. The major supermarkets mostly import 

their products since they are part of franchise while the general dealers get their stock from the 

wholesalers from Matsapha and Manzini. In terms of accessibility this market has paved roads that 

needs some maintenance here and there. There is a very good network of roads which comes from 

all the directions of this market. There retailers in this market are never stressed by scarcity of 

commodities they need to stock as their suppliers are able to meet their demand. 

For some of the cereals like rice, the market did observe price variations where it increased and then 

dropped in a short space of time but for maize meal and beans there was an observed price increase 

within the past month. For other foods, like eggs, also price increase has been noted within the past 

month. This market is also well endowed with agro-dealers which supply farmers with most of their 

farm requirements. 

The Ntfonjeni market is located along the MR1 road about 14km past Pigg’s Peak which is one of the 

major towns in the northern Hhohho region. This market is well established with retailers containing 

almost all the product assortments (cereal food items and non-cereal food items and other non-food 

items). There is a small agricultural outlet and a hardware within reach in this market. This market 

also has a pharmacy. It should be noted that albeit there is electricity connectivity from the main grid 

line, retailers mentioned that power interruptions are more common when the area experiences 

even minor unfavorable weather conditions like thunder and lightning. Being next to the main road, 

Ntfonjeni market has a good flow of traffic which connects it to the major cities. 

5.21 Simunye Market  
The Simunye marketplace is characterized by three supermarket namely boxer supermarket, 

Maphiveni supermarket and Smart supermarket at Ngomane and some few groceries which 

contained almost all the food and non-food items. The Simunye mall is occupied by fruits, vegetables 

and food restaurants shops and airtime venders. The fruits and vegetables stalls were mostly owned 

by woman. Also, this market has a lot of electric shops whereby one of the electric shop even sells 

agricultural products. Out of the two shops that were selling agricultural inputs one of them was not 

selling agric. chemicals, agric. implements and equipment’s and agric. chemicals, while the other was 

selling almost all of the inputs. In this market there were two pharmacies. The groceries reported that 

all their suppliers are located at Matsapha and Manzini. The Simunye market is servicing the sugar 

company workers and some nearby homesteads boarding the Simunye, Mhlume and Ngomane 

sugar companies. Company schools and clinics are serviced by this market. This market is closer to 

the Lomahasha border which makes it easy for commuters to access it as it’s along the MR3 road to 

the border. This market is early accessed as it has walkways. The four main banks in the country has 

brunches in this market. What was noticeable in this market is that there were a lot of electric ware 

shops and less of building material shop and no butcheries. 

5.22 Siphofaneni Market 
The Siphofaneni Market is located in the Lubombo Region alongside the MR8 main road. This market 

has one wholesaler namely Rucchi and about 10 retail outlets, with three agro dealers and three 

hardware’s. There are two pharmacies found in this market. In this market butcheries are the most 

dominant, almost every corn has a butcher. Siphofaneni market also serve Sithobela Market. This 

market has all the assortment of goods (cereals, non-cereal food items and non-food items. The 
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market also has a free flow of traffic with a good network of roads for improved accessibility. It also 

has a bus rank and a filling station (gas station) with a number of informal small fruits and vegetable 

vendors. 

5.23 Siteki Market  
This market is located along the MR7 road which leads to Mhlume border which is a 24hrs opening 

border and closer to Mozambique. This market is still developing as it has two major retails namely 

Shoprite and Boxer. There are other major wholesalers like easy buy and buy and save. All of this 

retailers are located inside the Siteki town. There are other small grocery shops, restaurants, three 

pharmacies, mobile phone shops, banks namely first national bank, building society, standard bank 

and Eswatini bank. The customers for this market is mostly dominated by schools and health facilities 

and government offices. Some of their clients are Mozambique’s nearby. The market is easily access 

due to the rehabilitated MR7 road which has users local, South Africa and Mozambique. The recently 

developed Lubombo Mall had provided more choice, variety and competition in the market. New 

retailers had entered the market through the recently built mall. Major clothing retailers, furniture 

shops, electric shops. Siteki market has a well-developed infrastructure in terms of health facilities, 

this includes one nursing college (Good Shepherd Nursing College) and a nursing university (SANU). 

There are several health facilities including a referral hospital which is the main host of COVID-19 

patients in the country. A lot of schools surround this market. It was interesting to discover that all 

the pharmacies in this market were also selling animal medication for agriculture. In this market four 

major hardware’s were found and some of them were selling seeds, agric. Implements, fertilizers and 

veterinary medication.  

5.24 Sithobela Market  
MR14 gravel road from Siphofaneni market passes through this market, servicing one rural health 

center, one clinic at Nkonjwa and four surrounding schools. As this market is rapidly growing it has 

all the priority market needs from supermarket to grocery shops, clothing and hardware, pharmacy 

to hospital and furniture shops. The hardware’s also provided agricultural inputs. The main issue for 

this market is the under development of infrastructure as it has no walk ways and has graveled roads. 

At the rapid growth rate of this market there is a need for improvement of infrastructure. The main 

electric grid had no issues of interruptions.  The major challenge is that the local national are facing 

a growing competition from foreign nationals who collude on pricing with the wholesalers since they 

are owned by their fellow countrymen. The grocery shops in this market use Rucchi Wholesalers 

located at Siphofaneni, and other wholesalers at Manzini town and Matsapha. 

5.25 Tshaneni market 
This is a well established market with all the commodity assortments having all food (cereals and non-

cereals) together with non-food items. This market also has a well-established hardware that also 

agricultural inputs to supply farmers. There is a major retail shop (Boxer) that services this small town. 

There is free flow of traffic and a bus rank that enables commuters to access the town with ease. 

Worth noting is the high number of informal stalls well distributed along the bus rank selling a variety 

of fruits and vegetables. There is a reasonable population within the town as it form part of the Sugar 

estate company towns. Stock-out are not a problem as retailers replenish stock before it runs out. 
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5.26 Mpaka 
The Mpaka market is located in the Mpaka town located in the eastern central of Eswatini along the 

MR3 road between Manzini and Siteki. The market is not that big as it has one dominant supermarket 

(Spar) and a number of retailers with all commodity assortment and one agriculture input outlet 

(BACETH Hardware). Given that the market lies along the main road it accessible to most of the 

households around the area and surrounding areas. Most traffic comes from commuters travelling 

to other towns and residents of the railway station of which the market is named after. Mpaka has 

one of the main railway stations in the country serving to connect between Mozambique and South 

Africa. Most of the clients are the company population. Given its close proximity to Siteki and Manzini 

and the good road network, commodity shortages as retailers are able to re-stock in time.  

5.27 Hluthi 
The market is located in one of the smaller towns in the country along the MR11 road in the South-

East of Eswatini in the Shiselweni region. The market is along the Nhlangano-Lavumisa road and is 

accessible, with minimal difficulty in the rainy season. There were 4 mini supermarkets in the market 

able to fully accommodate the semi-rural population accessing the market. One refused to be 

enumerated citing stock taking as the reason.  2 agricultural input outlets were enumerated. Selling 

of Fruits and vegetables together with airtime and Mobile Money services are sold is in large 

quantities by vendors in this market. Most of the vendors operates on well-built stalls, with some on 

temporal shelters (petty trade). Selling of raw meat and related products done separate from fruits 

and vegetables. Most of the shops have refrigerators and they operate on permanent built structures 

5.28 Hlatsikhulu 
Hlatsikhulu market is located in Hlatsikhulu, a town located in the Shiselweni Region, in the 

southern of Eswatini. The market is located in a small town along the MR9 and MR26 road. The closest 

major town is Nhlangano which provides most of the other amenities for the population serviced by 

the market. The market has no wholesaler, has 4 supermarkets with one dominant one, Shopright. 

Given the small size of the market one agriculture input outlet was enumerated. Small retailers 

trading in fruits and vegetables, airtime and offering mobile money services were found in the market. 

The market houses one of the major hospitals in the country and has schools whose serviced by the 

market. Agriculture plays a major role of the population livelihood and thus the sale of agricultural 

inputs constitute the major source of income in the market. Given the close proximity of Nhlangano 

traders in the market source their good from there while other major retailers are able to source 

commodities from the Manzini and Matsapha market.   

Major challenges include the underdeveloped infrastructure with some of the traders and the small 

population in the which limits overall growth of the market. Road infrastructure not in a good 

condition, however most of the shops are easily accessible.  

5.29 Mahlanya 
The Mahlanya Market is located in the Manzini Region and covers areas around Lobamba and 

Malkerns. The Market is along the old corridor of the Manzini Mbabane route (Major Cities in Eswatini) 

along the MR103 (Manzini – Mbabane) and MR27 Manzini – Bhunya). In size the market is not big, 

however houses one major vegetable market in the country, attracting buyers even outside the 

market catchment area and also rife with tourist. Also by location, the Mahlanya markets is in close 
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proximity to major tourist attraction areas and major cultural attraction areas which makes the 

market of significant importance in the country given the service provided.  

One supermarket act as a wholesaler is located in Mahlanya Market. There are 3 supermarkets, 3 

grocery shops, with two agricultural input outlets. where one agricultural input outlet dominates. 

Market is accessible. Vegetable sales from the vegetable market accounts for the major business in 

the Mahlanya market. Structurally most of the infrastructure is made of concrete, thus permanent in 

nature, with a few engaged in petty trade. Airtime vendors are also found in the market. Accessibility 

is good given the good road networks linking the market with surrounding areas.  


