
 

WASH Cluster Ukraine - Hygiene Promotion Guidelines (2018) 

Background 
It is often assumed, quite correctly, that people living in Ukraine understand and are fully aware of proper 

hygiene practices. However, having full knowledge is not the same as doing correct practice! How many 

times have we observed someone in a public restroom, for example in a restaurant, not washing their 

hands after using the toilet? 

In the conflict affected east of Ukraine there are additional factors. Firstly, water is sometimes cut in these 

areas, making it more difficult to keep clean. Also, not everyone has access to all materials: diapers are 

especially expensive, and people affected by the conflict are forced to take tough decisions about what to 

spend their money on. Some materials are in short supply closer to the contact line. Thirdly, children 

growing up in the conflict area may have gaps in their education, due to moving around, or because 

schools in the conflict area are short of money, teachers or materials. In any case, families are living in 

quite stressful conditions and may not look after themselves as well as one would expect during 

peacetime. 

Key Messages 
The hygiene technical working group (TWiG) discussed and agreed key messages for WASH agencies to 

prioritise in Eastern Ukraine, based on: Household Hygiene (water storage, what is clean water; hardness 

of water, food hygiene, and household sanitation; Personal Hygiene (clean body; menstrual hygiene, 

handwashing, especially for small kids); and Water and Health (reinforcing messages in some areas 

regarding water-related diseases). See Annex 1 where flipcharts of the discussion are shown. 

Key messages can be communicated and discussed with participants in many ways with different 

methodologies, depending on people’s age, sex, and the location. However some basic messages to be 

delivered are listed below. 

High priority messages  (and whom to discuss them with) 

Theme Messages 
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Household 
Hygiene 

1. How to store and use water hygienically: for drinking, for cooking, for 
washing the house. 

Yes Yes Yes 

2. Household water treatment: boiling and filtration options. Yes Yes Yes 

3. Food hygiene: clean surfaces and tools, storing food, flies issues. Yes Yes Yes 

4. Household sanitation: disposal of dirty diapers, menstrual hygiene 
items, garbage and emptying septic tanks hygienically. 

 Yes Yes 

Personal 
Hygiene: 

5. Keeping your body clean: whole body, hair, face and ears, fingernails, 
and teeth. 

Yes Yes Yes 

6. Handwashing: when to wash hands and why we need to use soap. Yes Yes Yes 

7. Intimate hygiene: menstrual hygiene and sexual health.  Yes  

Water and 
Health 

8. Pathological pollutants of water and the diseases caused (bacteria, 
amoeba, parasites, worms). How diseases spread in a community. 

 Yes Yes 

9. Chemical pollutants and how to avoid them 
(agricultural chemicals, local industries, mining, steel). 

 Yes Yes 

10. What is hard water and how does it affect us?  Yes Yes 
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Second priority messages 

The following messages can also be discussed, but are considered secondary priority 

1. Wearing clean clothes and keeping outdoor shoes outside the house. 

2. Keep a tissue handy: When to use wet wipes and hand gels. 

3. Discussion on items distributed in kits. 

 

How to raise awareness of hygiene messages 
The WASH cluster suggests diferent methodologies for discussing and increasing knowledge on hygiene 

issues, depending on where you are 

Kindergartens:  activities can be based on the “learning is fun” principle: 

 Handwashing days or other events 

 Drawing competitions with a theme of water, sanitation or hygiene. These are cheap to organize 

can provide amusement if you organize a prize giving ceremony, and its even possible to invite 

parents to such events. 

 Games with a hygiene theme, for example the snakes and ladders hygiene game 

 Role plays: organize children into several groups and help them to formulate a small play based on 

keeping clean, avoiding getting sick, fetching water in the snow…etc. 

 Puppet shows with a suitable storyline. Best to hire professional puppeteers. 

Note that Hygiene Promotion activities in schools or kindergartens could also be complemented by 

Psychosocial First Aid (PFA). Fun activities already provide a distraction away from the realities of everyday 

life, and hopefully take children’s minds away from the conflict In particular. But having a psychologist 

attached to the community team could also enable you to try to spot children with more serious 

psychological problems. Direct intervention is not recommended, but it could be possible to help with 

referrals or to plan more serious future assistance in a location where the level of need seems above 

average. 

Schools or Orphanages:   Many activities can be the same as for kindergartens, especially for the first few 

years at school. 

For older children or teenagers more serious activities can also be considered: 

 A hygiene club. Empower older children to lead younger ones. Give the children badges to 

distribute e.g. for passing a quiz. A few caps and Tshirts could be printed. 

 Menstrual hygiene and sexual health can be taught as (separate) sessions for girls and boys. 

 Actively designing and painting murals on a hygiene theme. It is advisable to engage a professional 

artist as part of the team. This can be linked to a drawing competition to find the best design. 

Additional locations 

In institutions for older people more sedate activities might be appropriate, such as coffee mornings. 

Women’s groups, if they exist, also represent a great opportunity to discuss hygiene issues. The formation 

and supporting of women’s groups is encouraged in any case. 

It may also be possible to tailor activities for youth and young adults, in Vocational schools or colleges. 
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Hints and tips 
To make your life easier and to maximise the effectiveness of your work, we suggest you consider the 

following hints and tips: 

 Involve different people in planning your project: older people, men and women, schoolboys and 

schoolgirls of different ages. You need to understand the different levels of knowledge within each 

group and plan work accordingly. Our aim should always be to empower people rather than 

arriving with the attitude that we know best. Lets try to listen! 

 Consider hygiene promotion activities when you plan to give out hygiene materials or shortly 

afterwards: people may be more willing to listen when you are also giving them something. 

Refreshments and other small incentives may also help to make people more receptive, however 

always be aware that donors cannot support large budgets for such incentives. Ideally the social 

activity (and potentially fun) should also make people want to attend. 

 Community outreach and hygiene promotion go hand in hand. You can learn more about the 

community during hygiene promotion sessions. 

 

Vouchers and Cash Programming versus Hygiene Kits 
The WASH Cluster Hygiene Technical Working group estimated the cost of hygiene items for voucher 

calculations at 300 UAH per person per month in GCA areas. However an additional 1750 UAH per severely 

disabled adult or 1000 UAH per baby under 3 years is also appropriate. Therefore when planning voucher 

distributions WASH Cluster partners are encouraged to identify specifically those groups (with older, 

disabled or babies in the family); to gather data carefully regarding the numbers of target beneficiaries as 

the presence of babies and disabled or older adults has a massive effect on the need for support. 

In NGCA Areas a Joint Market Monitoring study by the ACCESS consortium, NRC and Save the Children 

found that process of hygiene items in Non-Government Controlled areas are 25% above the national 

average and in Kiev prices are up to 25% below the national average. Therefore consider increasing 

voucher process in NGCA areas by 25% or even 50%. 

Hygiene promotion could and should sit alongside the provision of hygiene materials through voucher 

systems. Don’t stop giving out hygiene messages just because you are using vouchers or cash 

programming! 

 

Resources 
Link to WASH Cluster Ukraine website for examples of hygiene promotion materials 

Link to the Joint Market Monitoring study 

Menstrual hygiene management (MHM) in emergencies toolkit  

Link to the Hygiene kits on the website 

 

https://www.humanitarianresponse.info/en/operations/ukraine/water-sanitation-and-hygiene
https://reliefweb.int/report/ukraine/joint-market-monitoring-situation-critical-markets-along-line-contact-northern-1
https://www.rescue.org/resource/menstrual-hygiene-management-mhm-emergencies-toolkit
https://www.youtube.com/watch?v=3vymxpc4gbg


 

Annex 1 – Discussion on Key Messages 

                         

Flipcharts from 19th March 2018 Hygiene Working Group discussion in Kramatorsk 


