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Abbreviations/Acronyms 

 

AOG -  Armed Opposition Group 

BAY - Borno, Adamawa, and Yobe States 

CJTF -            Civilian Joint Task Force 

CSSF                 -            Conflict Security and Stabilization Fund (CSSF) 

FCAC - Fragile and Conflict-Affected Contexts  

FGD - Focus Group Discussion 

GBV - Gender-based Violence 

IDPs - Internally Displaced People/persons 

HC - Host Community 

IA - International Alert 

IDPs - Internally Displaced Persons  

LGA - Local Government Area 

MMC - Maiduguri Metropolitan Council 

MNJTF - Multinational Joint Task Force 

NGO - Non-Governmental Organization 
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Executive summary  

This report summarizes the analysis from the post distribution monitoring conducted on the distribution of small-

scale initiative start up kits, to aid reintegration of women and girls’ returnees, which conducted across the 8 sites 

of implementation in 4 LGAs, Maiduguri, Borno state, the project was implemented within the period of April 

2019 to March 2021. Purposive sampling technique was used with quantitative questionnaire. 

The findings shows that the selection process was fair, most of the beneficiaries got the type of livelihood they 

opted for before the distribution. The assessment shows the beneficiaries did not give anything to be selected or 

given the kits, the quality of the kits was also appreciated as most of the respondent said its very good with little 

percentage saying its fair.  

Most of them also added that they have started making profit out of the business. Additionally, it shows a positive 

change in their livelihood and economic wellbeing. The findings also revealed that there is a positive change in 

community’s perception against these survivors as they are now economically independent which also led to 

positive relationship between them.  

Some of the recommendations include the need to improve of community feedback mechanism as some of the 

participants complained of not having proper channel to address concerns with the SSI kits distributed, ensuring 

quality of distributed items is also of utmost importance for better sustainability and accountability. Better 

sensitization should be conducted at different levels and stages to enhance understanding and comprehension of 

information been passed on as some of the beneficiaries complained of missing some vital information with 

regards to the kits distributed leading them to sold it out. 
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1.0 Project Overview  

Almost a decade of violence in Borno State has created a humanitarian and social disaster, leaving 

millions of people in precarious conditions, and destroying the social fabric that maintained harmony 

at the community level. Immediate action is needed to promote peaceful coexistence in communities 

torn apart by conflict and mass displacement. In particular, the conflict dynamics around the 

reintegration of the thousands of women and children who have been held in Boko Haram captivity and 

need specific attention. A disproportionate response by security forces against civilians has aggravated 

protection concerns, while community militia groups established to combat Boko Haram have also 

turned against civilians and are adopting ruthless and violent tactics against them. Fear and mistrust 

have caused neighbors and family members to turn on each other; traditional conflict resolution 

mechanisms have failed, and the social fabric has been torn apart. Displaced communities are almost 

entirely reliant on humanitarian aid and government support, the scarcity of which exacerbates existing 

community, underlying religious and ethnic tensions, as well as creating rivalries with host 

communities.  

Within this context, the return of the thousands of men, women and children who voluntarily or 

involuntarily joined Boko Haram to their communities is a highly contentious process. The devastation 

wreaked by the insurgent group has generated intense fear among community members of anyone 

associated with the group. The recent resurgence in violence over the last quarter of 2018 and first 

quarter of 2019 has heightened fears about the group’s deadly intentions. Returning women face 

significant stigma, as many were forcefully married to Boko Haram members and/or raped while in 

captivity. Sexual violence continues to carry a heavy cultural stigma for the survivors, who are viewed 

as having had their purity tarnished. For those that have given birth to children as a result of this SGBV, 

the stigma upon their return is even more acute, as their community members believe that the children 

carry the “bad blood” of their Boko Haram fathers. As a result, when they escape or are rescued from 

Boko Haram, women and girls face a painful return process to their communities, whether in IDP 

camps, host communities or their areas of origin. They suffer discrimination, rejection, verbal abuse, 

and sometimes physical violence, even from their families, friends, and neighbors. There is a dearth of 

services specifically tailored to address the trauma they have experienced, compounding their 

psychological distress. In this context many women and girls isolate themselves from their 

communities, while some have even returned to Boko Haram, feeling that they are treated with greater 

dignity by the insurgents. Such continued social fragmentation and distrust, coupled with the ongoing 

broader violence, is a clear barrier to peace. It prevents communities from working together to address 

root causes of conflict among themselves and risks generating new tensions and violence around 

reintegration of the millions of people displaced by the conflict. 

Alert is currently implementing a reintegration programme that aims to create a supportive and 

protective environment for the reintegration of women and girls’ returnees, while also supporting these 

women and girls to have greater agency and leadership in this process. Funded by Conflict Stability and 

Security Fund (CSSF). This current phase of the project is supported by CSSF through FCDO is 

implemented across eight communities in Maiduguri, Dikwa and Bama Local Government Area (LGA).  
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1.2 Main Goal of the Project 

The project’s overall goal is to reinforce the resilience and reintegration of conflict affected women and 

children and promote community peacebuilding.  

1.3 Objectives of the Project 

The specific objectives are: 

1. Community and religious leaders are equipped to understand and address challenges to 

reintegration.  

2. Stigma against women and children associated with Boko Haram is reduced  

3. Community members work collaboratively to identify and resolve conflict related to reintegration1.4 

Purpose and Objective of the Post Distribution Monitoring 

The post distribution monitoring is aimed at providing information on the efficiency and effectiveness 

of the programme activity 2.3.3 Establishment and support to cooperatives (small scale initiative), for 

internal accountability and learning which will be used for designing, planning and implementation of 

future programmes and for accountability to donors. 

Specific objectives are:  

1. To determine the short-term impact of the initiative on the vulnerable Women and Girls 

2. To determine the extent to which the activity has improve the lives of vulnerable women and 

girls.  

3. To determine the level of quality and satisfaction of the service provided 

2.0 Survey Methodology 

A quantitative study design was adopted for the evaluation. The method incorporates the use of 

quantitative result-based approach which brought the perspectives of Small-Scale Initiative 

beneficiaries of project activities together to assess the process and short-term impact of the activity. 

Project’s result proposal, activity concept note, and project log frame all served as a survey guiding 

document. Household survey techniques was used in which questionnaire were designed onto kobo 

collect software, collated, cleaned and analyzed using pivot table to categorize responses. 
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3.0 Social and Demographic information of respondents 

 3.1 Respondents Geographical Distribution  

The study covered 8 communities across 3 LGAs in Borno State including Internally Displaced Persons 

Camps (IDPs) and Host communities. A total of 305 respondents were reached across the 8 

communities of project implementation.  

 

3.2 Demographic Profile of Respondents 

     Table 1: Demographic Profile of Respondents 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

3.2.1 Marital distribution 

Findings reveal that most of the respondents representing 38.3% are married, 18.2% are single basically 

youths1 aged 18 -35years, 15.3% are separated, 21.8% are widowed while 6.4% are divorced as shown 

in table 1 above. 

3.2.2 Respondent Disability Status 

The population of the differently disabled in the overall sample was noticeably low with 5 respondents 

representing 15.3 percent and the remaining 84.7 percent are abled. Findings also reveal that out of the 

5 persons living with disability interviewed, 3 respondents have vision impairment while the remaining 

 
1 According to the Census, in 2006, Nigeria had 50 million people in the age group 15-34 years – which roughly 

covers the age bracket of 18-35 years that chronologically defined youth in the 2009 National Youth Policy.  

Demographic Profile of Respondents 

Marital Status Percentage  

Married 38.8% 

Single  18.2% 

Separated 15.3% 

Widowed 21.8% 

Divorced 6.4 

Total  100% 

Disability status  Number 

Yes 300 

No 5 

Age distribution Percentage 

13-18 years 11.8% 

19-36 years 60.3% 

37 years and above 27.9% 

Total  100% 

Are you the head of 

household? 

Percentage 

Yes 47.2% 

No 52.8% 

Total  100% 
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are handicapped. This shows that distribution was done in an inclusive manner by including Persons 

Living with Disability (PLWD). 

3.2.3 Age distribution 

Findings revealed a predominance of youths in the 18-35 years bracket representing 60 percent, 

compared to adults aged 36 and above years representing 27.9 percent of the respondents while 11.8% 

of the respondents are adolescents aged between 13-17 years. 

Considering the vulnerabilities of youths to conflict and violence, the activity targeted mostly youth 

and adolescents (male and female within the age range of 13-17 years) which is quite appropriate and 

reflective of Alert’s conversance of the sociodemographic dynamics bellying violent conflicts in Borno 

State.  

3.2.4 Respondents Status in the Household  

In terms of socio profiling, findings as shown in 1 table above indicate that most respondents (52.8 

percent) are not the head of their households while 47.2 are heads of their respective households. The 

difference in social status of respondents revealed that the right beneficiaries who are women and girls 

SGBV survivors facing reintegration challenges due to lack of livelihood/seen as financial burden to 

the family. Who were reached during distribution, as some of them are not the head of households but 

could now take up responsibility to support their families.  

3.3 How Beneficiaries were selected and enrolled into the initiative. 

Findings revealed that majority of the respondents representing 52.5 percent were enrolled by Alerts 

partners (CENSCOPE), 45.6% were enrolled by community and camp leaders while 2 percent were 

selected and referred by relatives and friends who are familiar with the project 

 

 

 

 

 

 

Figure 6: how beneficiaries were selected and enrolled as beneficiaries.       

The selection patterns of beneficiaries show an inclusive selection of project beneficiaries in different 

target communities (IDPs and Host Communities).  

Findings revealed that majority of the respondents representing 99.3 percent were informed of the viable 

business options available in their community while only 0.7 percent were not reached or informed of 

the viable business options available in their community, further discussion reveals that they are 

informed but do not really understand the key messages. 

45.6%

2.0%

52.5%

Community/Camp
leaders

Friends/Relatives Alert Partner

Figure 6: How were you enrolled 
into these platform?
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                     Figure 7: Were u informed of the shortlisted and viable business.  

Findings also revealed that majority of the respondents representing 97.4 percent selected their business 

within the viable business options in their community while only 2.6 percent of the respondents did not 

select their business within the viable business options in their community. This comprises the 

percentage of people that are aware of viable businesses for their location but still want to maintain their 

former business along with does that either did not comprehend the information well or are not 

informed. 

 

 

 

 

 

 

Figure 8: Did you select your business within the viable business options in your community.  

3.4 Perception of Beneficiaries on the selection processes of beneficiaries of Small-Scale 

Initiative (SSI) 

Findings from the study revealed that none of the beneficiaries paid or gave anything before receiving 

the kits2. Furthermore, majority of the respondents (96.1%) received items for the business type they 

opted for during the selection process, while only a few representing 3.9% did not receive the items 

they opted for. The study also revealed that 98.4% of the beneficiaries are satisfied with the business 

they selected and the entire selection process. Only a few respondents alleged not getting what they 

opted for, as they still prefer the original business they are doing before the insurgency in the northeast 

even after sensitization on the consequences of over saturation and sustainability of some of the 

businesses along with market viability. 

 

 

 

 

 
2 These are different business start ups kits which were shortlisted from the findings of the Market 

Assessment. 

0.7%

99.3%

No Yes

Figure 7: Were you informed of 
shortlisted viable business for 

your  community?  

2.6%

97.4%

No Yes

Figure 8: Were you able to select  your 
business within the viable business  of your 

community?

https://teams.microsoft.com/dl/launcher/launcher.html?url=%2F_%23%2Fl%2Ffile%2F7CFE46A2-EBAA-4EDC-905F-2F6013C08C59%3FtenantId%3D6189f248-cf33-4a69-b50e-09b32bca5811%26fileType%3Ddocx%26objectUrl%3Dhttps%253A%252F%252Fintlalert-my.sharepoint.com%252Fpersonal%252Fbumar_international-alert_org%252FDocuments%252FMarket%2520Assessment%2520Report%2520_%2520MMC%252C%2520Bama%2520and%2520Dikwa%2520LGAs%2520NE%2520Nigeria.docx%26baseUrl%3Dhttps%253A%252F%252Fintlalert-my.sharepoint.com%252Fpersonal%252Fbumar_international-alert_org%26serviceName%3Dpersonal&type=file&deeplinkId=57c48d97-28df-44e8-930d-4ae3d937f3e3&directDl=true&msLaunch=true&enableMobilePage=true&suppressPrompt=true
https://teams.microsoft.com/dl/launcher/launcher.html?url=%2F_%23%2Fl%2Ffile%2F7CFE46A2-EBAA-4EDC-905F-2F6013C08C59%3FtenantId%3D6189f248-cf33-4a69-b50e-09b32bca5811%26fileType%3Ddocx%26objectUrl%3Dhttps%253A%252F%252Fintlalert-my.sharepoint.com%252Fpersonal%252Fbumar_international-alert_org%252FDocuments%252FMarket%2520Assessment%2520Report%2520_%2520MMC%252C%2520Bama%2520and%2520Dikwa%2520LGAs%2520NE%2520Nigeria.docx%26baseUrl%3Dhttps%253A%252F%252Fintlalert-my.sharepoint.com%252Fpersonal%252Fbumar_international-alert_org%26serviceName%3Dpersonal&type=file&deeplinkId=57c48d97-28df-44e8-930d-4ae3d937f3e3&directDl=true&msLaunch=true&enableMobilePage=true&suppressPrompt=true
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       Figure 9: Received item selected?     Figure 10: Are you satisfied with selection process? 

3.5 Quality and Set up of the SSI kits distributed to Beneficiaries. 

Quality of Kits: Findings revealed that 52.1 percent of the respondents rated the quality of business 

start-up kits as very good, 43.9 percent rated it as good while 3.9 percent rated the quality of kits 

distributed as fair. this indicates that the selection/quality sourced and distributed meets the requirement 

to ensure target beneficiaries can effectively achieve the intended positive change as desired by the 

project and reduction in community’s stigmatizations. 

The Content of Start-up Kits: Findings from the study revealed that 97.4 percent of the beneficiaries 

stated that no item was missing from the start-up kit given to them while only 2.6 percent of the 

beneficiaries indicated that a few items were missing from start-up kits given to them. 

  

Figure 12: Quality of the startup kit?    Figure 13: Was anything missing? 

 

3.6 Beneficiaries previous source of Income 

Findings from the survey revealed that 60 percent of the beneficiaries did not have any source of income 

prior to becoming beneficiaries of SSI while 40 percent indicated that they initially had a source of 

income before being enrolled as beneficiaries.                         

3.9%

43.9%
52.1%

Fair Good Very Good

Figure 12: How will you rate the quality of 
the business start up kits /items you 

received? 

97.4%

2.6%

No Yes

Figure 13: Was anything missing 
from the business/Start up Kits?

1.6%

98.4%

No Yes

Figure 10: Were you satisfied with 
the business  you selected and the 

beneficiary selection process? 

3.9%

96.1%

No Yes

Figure 9: Were you able to receive what you 
selected prior to the distribution?
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Figure 14: Do you have any source of incoming prior to this intervention. 

 

3.7 Use of the SSI Items received and Outcome of the use of items received.  

Use of SSI Items: Findings from the study revealed that 94.4 percent use the Small-Scale Initiative 

items received for their intended business purpose while 5.6 percent sold the items out. Some of them 

said they sold it out to repair their shelters due to non-routine maintenance of their shelters and the harsh 

weather conditions which destroys some part of the shelter and one of the respondents said. 

“I sold some of the materials given to me, like the flour and oil to buy materials for my hand fan 

weaving business”. – Samira Garaba from Teachers Village IDP camp. 

Outcome of Item Use: The survey revealed that 97.8 percent of the beneficiaries made profit from the 

business they started with the SSI item received while only 2.2 percent of the beneficiaries did not make 

any profit from the business because the items received were sold out and not used for business start-

up while some are yet to start making profit as they just started the business. 

  

Figure 15: What did you do with the SSI kit received.   Figure 16: Have you made any profit so far? 

 

 

 

 

 

 

 

60%

40%

No Yes

Figure 14: Do you have any source of 
incoming prior to this intervention?

5.6%

94.4%

Sold it out Use it for the intended
business purpose

Figure 15: What did you do with the 
Small Scale Initiative item (business 

start-up kits ) received 

2.2%

97.8%

No Yes

Figure 16: Have you made any 
profit from your business so 

far? 
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3.8 Economic and Livelihood Wellbeing of beneficiaries                                  

Survey findings revealed that 90.2 percent of the beneficiaries surveyed experienced positive changes 

in their livelihood and economic wellbeing while 9.8 percent did not experience any change as some of 

them sold out the items earlier received while others did not make profit out of it yet. Most of the 

respondents who reported changes in wellbeing can now save money, afford basic medical needs and 

other essential items of personnel hygiene for self and children; can afford better shelter and clothing. 

 

 

 

 

                                                

 

3.9 Decision Making at the Household Level and Community Perception of 

Beneficiaries 

Decision Making at the Household Level: Findings revealed that majority of beneficiaries 

representing 86.2 percent decides by themselves how the income is spent at various homes while 13.8 

percent of the beneficiaries do not decide income expenditure at the household level; decisions on 

expenditure are rather made by parents, spouses, guardians and in some cases children (sons) within the 

household. 

Community Perception of Beneficiaries: 66 percent of the beneficiaries attested to changes in the 

way the community perceive them especially now that they are economically independent while 34 

percent of the beneficiaries surveyed have not experienced any change in the societal perception of 

them even now that they are economically independent. Some of these beneficiaries said: 

“Before I use to sell cap and it takes me like 30 to 40 days to finish one but since I got the SSI kits 

to sell charcoal, I now have more profit within a short while.” – Female respondent at Shehuri host 

community 

“Before this initiative I faced a lot of challenges in the community along with my children, I go out 

to beg before we could eat,but with this SSI there is a drastic positive change from the community 

members.” – Hauwa Amadu, Stadium camp 

9.8%

90.2%

No Yes

Figure 17: Have you experienced 
any positive changes towards your 

livelihood /Economic well being  
after the collection of item?  

149

179

49

74

7

4

100

65

160

24

Figure 18: Type of Changes 
All of the Above

Can save some money

Can afford basic medical
needs for self and
children

Can afford essential
items of personal
hygiene (e.g., sanitary
wares, soap, etc)
Can improve the state
of shelter/
accommodation

Can afford better
shelter/
accommodation

Figure 17: Have you experienced any 

positive changes? 

 

Figure 18: type of Changes 
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“People give me more respect than before given that I am no longer dependent on people.” – 

Samira Garba, Teachers Village. 

“I am respected now because at first many people see me as a burden because I do beg for help, but 

now thanks to International Alert am now independent.” – Aisha Tijjani, SHehuri North. 

“Most of the community members are happy but some envy me because I have business of my own 

now and financially independent.” – Adama Baba, Gubio camp. 

“I can now afford to give other women to sew cap for me and help my children financially.” – Ya 

Aji Modu, Bama IDP camp. 

“They now understand that when a woman is empowered, she becomes a support to the whole 

family.” – Falmata ABatcha, Bama HC. 

“No stigmatization for now and even they are showing me love and concern, also they invite me for 

ceremonies.” - Iza Ngaure, Bulabulin Sallake of Dikwa LGA. 

   

Figure 17: Who decides how you spend the money (income) at home?   

 

3.10 Relationships of Beneficiaries in their various Communities 

Changes in Relationship: findings revealed that 61.3 percent of the beneficiaries have experienced 

changes in their relationships within the community because of the SSI received while 38.7 percent of 

beneficiaries have not experienced any change in their relationships within the community because of 

the SSI received. The lack of changes in relationship might be connected to the sales of the SSI earlier 

received while for others the change is not significant which is why it is not noticeable. Some of the 

quotes from those that have positive changes includes, 

“Now that I am economically better, everyone is my friend, and we are maintaining positive 

relationship.” – Aisha Isa, Teachers Village camp. 

“Now most of the community members use to buy moimie from me and they greet me anytime we 

meet, we also chit chat and laugh together.” – Zara Mohammed Modu, Sulumri HC. 

“The community members feel happy for me now because am economically independent and we 

interact positively with everyone.” – Zara Bukar, Sulumri HC. 

“I do interact with people but sometimes some of them are envious of my progress. – Yakura Bukara, 

2.3%

8.9%

2.3%

86.2%

0.3%

Guardian

Parents

Spouse

Yourself

Son

Figure 19: Who decides how you spend the 
money (income) at home?  

34%

66%

No Yes

Figure 20: Has your role or the way 
community percieve you changed 

following you being  more 
economically independent ? 

Figure 18: Change in community’s perception?  
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Have good relationship with community members because of buying and selling.”  – Fati Sa’id, GSSS 

Bama.  

“I now have more friends than before due to business interaction between myself and people around 

me.” – Fusam Gambo, GSSS Bama 

“People can even come and borrow money from me and patronize my business.” - Yagana Modu 

Fulata, Bama HC. 

“I associate well with my neighbors and community members as well as respect for contributing to 

the family too.” – Aisha Jidda, Bama HC. 

“I am very happy that my relationship with my sisters and brothers become strong.” – Amsa Maiye, 

Bulabulin Sallake of Dikwa LGA. 

Community Feelings about Beneficiaries: Findings also revealed that 84.6 percent of the beneficiaries 

surveyed attested to the fact that those they live with feel happy about the SSI they received while 13.8 

percent attested to the fact that those they live with are satisfied with the SSI they received, and 1.6 

percent are dissatisfied, when asked why they are dissatisfied, some of them said it is because of envy 

by other people of the progress while one of the respondent even said some people are praying for her 

business to fail. When asked how has the SII kit changed things for them, some of the respondents said, 

“I was depressed before but now at least I have something to do, and I am happy.” – Falmata Umar, 

Sulumri HC. 

“Glory to God, I can afford school fees for my children and am independent now.” -  Fanna Dangam 

Alhaji, Sulumri HC. 

“It has reduced my mental problem and made me happy.” - Fati Muhammad, Teachers Village camp. 

“It is changed my life positively can now feed my kids without collecting money from my Neighbor or 

someone.” – Aisha Muhammad, Gubio camp. 

“Am living peacefuly in community and I can even contribute/help people that are in dare need within 

the community.” - Yagana Mustapha, Kamcheji camp. 

 

  

 

 

 

38.7%

61.3%

No Yes

Has anything changed ( e.g interms of 
relationship) as the result of the SSI received 

?

1.6%

84.6%

13.8%

Dissatisfied Happy Satisfied

How do those you  live with feel 
about the Small Scale Initiative you 

received?

Figure 19: Has anything changed as the result of the 

SSI received 
Figure 19: How do those you live with feel about the 

Small-Scale Initiative you received? 
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Conclusion 

The Post distribution Monitoring (PDM) exercise has shown that most of the beneficiaries got what 

they selected prior to the distribution, and they really appreciated the selection process as the 

beneficiaries that need source of livelihood are those that were reached. With regards to accountability 

the assessment shows the beneficiaries did not give anything to be selected or given the kits, the quality 

of the kits was also appreciated as most of the respondent said its very good with little percentage saying 

its fair. Also, the assessment shows most of the respondent did not complain of missing items within 

the kits with 3 persons reporting to have missing item within the kit. 

The findings show most of those that benefited from the SSI did not have any source of livelihood 

before while some said they have but it is not productive. Most of them also added that they have started 

making profit out of the business, it shows a positive change in their livelihood and economic wellbeing. 

The findings revealed that there is a positive change in community’s perception against these survivors 

as they are now economically independent which also led to positive relationship between them. As 

they have point of interaction with the community members and they even invite them to social 

occasions, this further reduce the trauma these beneficiaries are going through as it was retreated by 

some respondents in quotes above. 

Finally, there is need to improve on community feedback mechanism as some of the participants 

complained of not having proper channel of addressing concerns with the SSI kits distributed, ensuring 

quality of distributed items is also of utmost importance for better sustainability. Better sensitization 

should be conducted at different levels and stages to enhance understanding and comprehension of 

information been passed on as some of the beneficiaries complained of missing some vital information 

with regards to the kits distributed leading them to sold it out. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



16 | P a g e 

 

Annex: Document used 

 

 

 

Consent Form 

 

Location:    

Date:    
 

I give International Alert and its representatives the absolute right and permission, as described below, 

to use: 

 

Information and other materials, including without limitation, my name, age, my statements and my 

image. This information is known as my ‘Materials’. 

 

My Materials may be used, including editing, by International Alert and its partners to promote Alert’s 

peacebuilding mission. 

 

Further acknowledgements: 

 
My Materials may be used for any use, including in printed materials, internet and other electronic 

media, such as video, audio recordings and social media. 

My Materials may be used for any period of time and anywhere in the world. 

I understand that I cannot raise any financial claims related to the use of my Materials. 

I understand that I will not review or approve the draft or final product resulting from the use of my 

Materials. 

I have read, or have been read, this consent form before signing it, and I fully understand it. 

 

Signature:   Printed name:     Date and place:    
 

If the consent was read to the subject or the subject made a mark to indicate a signature: 

 
I certify that I read this consent form in full to the person whose signature appears above, and/or have 

witnessed the mark of such person who could not sign his or her name. 

 

Signature:   Printed name:     Date and place:    
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PDM questions for UNICEF and CSSF project 

 

Introduction Hello, Good Morning/Afternoon/Evening. My name is…….  I am an independent 

consultant, hired by International Alert (IA), to measure the quality, efficiency and impact of the 

SSI kits distributed, and areas to improve if we are to continue with the project in your area and 

learning to the programme. We are currently interviewing persons who have benefited from the 

small-scale initiative. You have been selected to be interviewed and we would like to ask for your 

cooperation in this process. We would like to ask you some questions to get your views and will 

be very grateful if you decide to willingly participate and respond to our questions. It will take 

about 30-50 minutes to complete the interview. 

 

1. Project (UNICEF, CSSF) 

2. Phone Number 

3. Date of interview 

4. LGA (Dikwa, Bama, MMC, Jere, Gwoza) 

5. Location; (MMC: Gubio IDP camp, Teacher’s Village IDP camp, Sulumri host community, 

and Shehuri North host community in Maiduguri Metropolitan Council) (Dikwa: Kamcheji 

camp, Bulabulin Sallake), (Bama: GSSS Bama IDP Camp, Bama Host Community,) (Gwoza: 

GSS Gwoza Camp, Hausari Host Community) (Jere: Galtimari  Fori Host Community) (MMC 

:Stadium Camp) 

6. Sex of respondent (Male, Female) 

7. Name of respondent 

8. Are you the head of the Household? Yes, No 

9. Immigration status of respondent? 

• Internally Displaced Persons 

• Returnee 

• Survivor of conflict in Host community 

 

10. Age of respondent 

• 01-12 Years 

• 13-18 Years  

• 19-36 Years 

• 37 Years and above 

11. Marital status  

• Single 

• Married 

• Divorced  
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• Widowed  

• Separated 

12. Do you have any form of disability?  (Yes, No)  

13. If yes, state the type of disability 

• Sensory impairment (sub-category will list out the common ones - hearing, sight, speech, 

etc.) 

• physical impairment (sub-category will list out the common ones – hand immobility, leg  

• Others 

• Specify, if others 

•  

14. What is the name of the organization that provided you with this Small-Scale Initiative?  

 International alert,  

• CENSCOPE 

• Kishimi Shelter and Care Foundation 

• Grow Strong Foundation 

• HOHVIPAD 

15. How were you enrolled into these platforms (support sessions for women and girls or family 

support sessions)? 

• Alert Partner e.g., CENSCOPE, Kishimi, Grow Strong Foundation, HOHVIPAD 

• Community/Camp leaders 

• Friends/Relatives 

16. Were you informed of shortlisted viable business for your community? Yes, No 

17. Were you able to select your business within the viable business for your community? Yes, no 

18. Were you able to receive what you selected prior to distribution?   Yes, No 

19. Were you satisfied with the business you selected and beneficiary selection process? Yes, No 

20. Please give reasons for your answer above 

21. Were you asked for your preferred choice of Small-Scale Initiative?   Yes, No 

22. Did you have to give anything in exchange for you to get the SSI? Yes, No 

23. If Yes, please tell us what you gave and to whom?  

24. How will you rate the quality and of the business start-up kits/items you received? 

• Fair, 

• Good 

• Very Good  

25. Was anything missing from the business start-up kits/items? Yes, No 

26. If yes, please explain your answer 

27. Did you have any source of income prior to this intervention? Yes, No 
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28. If yes, how much were you making weekly?  

29. What did you do with the Small Scale I item (business start-up kits) received?    

30. Reason for the above response? 

31. Which IGA training tranche/cycle did you take part in? (First Tranche/Cycle, OR Second 

Tranche/Cycle? [If First Tranche/Cycle, please skip to question “27”.  If Second 

Tranche/Cycle, please continue with question “32”]). 

32. (For Second Tranche/Cycle [that graduated in October 2020]) Have you started generating 

income from your business? 

33. When you fully start your business, what type of change do you expect to your economic 

wellbeing? Have you made any profit from your business so far? Yes, No 

34. Have you experienced any positive change toward your livelihood/Economic 

wellbeing after the collection of items? (if ‘Yes’, please specify type of changes  

• Have more income 

• Can afford more meals 

• Can afford nutritious meals 

• Can afford better clothing for self and family 

• Can afford better shelter/ accommodation 

• Can improve the state of shelter/ accommodation, 

• Can afford essential items of personal hygiene (e.g., sanitary wares, soap, etc.) 

• Can afford basic medical needs for self and children 

• Can save some money  

• Others – please specify. 

35. If yes, how much are you currently making monthly? 

36. Who decides how to spend the money (income) at home? 

• Yourself 

• Parents 

• Spouse  

• Guardian 

• Others 

37. If others, please specify 

38. Has your role or the way the community perceive you changed following you being more 

economically independent? Yes, No 

39. Please give additional information 

40. Has anything changed (e.g., in terms of relationships) as a result of the SSI received? Yes, No 

41. Explain your response above 

42. How do you or those you live with feel about the Small-Scale Initiative received?  
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• Happy, 

• Satisfied 

• Dissatisfied  

• Others 

• Give additional explanation  

43. If others, specify 

44. How has the IGA changed things for you? 

45. Where did you receive the SSI materials? 

•  House  

• Organization’s Office 

•  Safe space/Center, 

• Others  

46. If others, specify 

47. Please rate how safe you feel at the place where the SSI materials were distributed?  

• Using scale of 1-5 as 1= Very safe and 5= Not safe. 

48. If you felt unsafe, give reasons 

49. Does it happen that you feel unsafe in your community as a result of being selected to benefit 

from the SSI? Yes, No 

50. If you feel unsafe, give reasons 

51. What is your overall opinion about this project? Do you have suggestions about how to improve 

it? 

52. Thank the respondent and take the GPS of the location before leaving 

 

 

 

 


