
INTRODUCTION
The Joint Market Monitoring Initiative (JMMI) was 
initiated by the Libya Cash & Markets Working Group 
(CMWG) in an effort to better understand market 
dynamics in Libya. The initiative is led by REACH 
and supported by the member organizations of the 
CMWG. Markets in key urban areas across Libya are 
assessed on a monthly basis. In each location, field 
teams assess prices and availability of basic food and 
non-food items (NFI) sold on local shops and markets.
This factsheet presents an overview of price ranges 
and medians for key foods and NFIs in the assessed 
areas. The cleaned data sets are available on the 
REACH Resource Centre and distributed to CMWG 
partners, as well as to the broader humanitarian 
community. 
In future rounds, the factsheet will include a Survival 
Minimum Expenditure Basket (SMEB), which 
represents the minimum culturally adjusted group 
of items required to support a Libyan household for 
one month. The prices associated with the SMEB will 
illustrate variations in prices across locations. The 
SMEB will be included once it has been agreed upon 
by all partners and may not contain all items assessed 
in the first round.
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METHODOLOGY
Data collection for the JMMI occurs on a monthly basis, 
with associated factsheets and datasets published and 
distributed after every round. The inaugural round of 
data collection for the JMMI was conducted between 
18 and 21 June 2017, during which enumerators from 
4 participating partner agencies (Athar, OFOQ, Kafaa 
and REACH) gathered price data from 73 individual 
shops in 8 urban areas across Libya, namely in Tripoli, 
Sirte, Sebha, Brak, Derna, Gharyan, Zintan and Nalut. 
Coverage may be expanded to additional locations in 
future rounds, depending on the interest and capacity 
of CMWG partner organisations.
Field coordinators familiar with the local market 

ANALYSIS
In order to compare costs of basic items across 
locations, a food and NFI index was calculated (see 
Appendix: Price Indices per Location). Overall prices 
were found to vary across the assessed cities. The 
highest food prices were registered in the South, 
namely in Brak and Sebha. Many food items were up 
to twice as expensive as in Tripoli, where prices were 
the lowest for most food items. A similar picture is found 
for NFIs, with Brak and Gharyan having the highest 
price levels. The difference in price levels between 
Tripoli and other regions is even more pronounced for 
NFIs than for food items.
Milk was particularly expensive in the South (8 LYD/L 
in Sebha, 9 LYD/L in Brak), with prices twice as high 
as the national median. In Tripoli, milk can be bought 
for  2 LYD per litre, while in the other locations a litre of 
milk costs around 4 LYD.
The price of vegetable oil in the South was around 
3 LYD/L. Compared to April 2017 figures, collected 
by the Danish Refugee Council, this constitutes a 
decrease of 35%, which is likely due to a recent 
distribution of subsidized vegetable oil by the local 
consumer association (Jam’eeya) at 2.5 LYD/L. Prices 
may decrease further if distributions continue.
By far the largest variance in prices among locations 

ASSESSED LOCATIONS
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Working Group

conditions identified shops representative of the 
general price level in their respective location. 
Assessed shops include supermarkets, bakeries, 
vegetable sellers and butchers, as well as central 
markets if such are present. Per assessed item, at 
least four prices were collected within each location. 
In line with the purpose of the SMEB, only the price of 
the lowest available brand was recorded for each item.
Enumerators were trained on methodology and tools 
by REACH. Data collection was conducted through 
the KoBo mobile application. Following data collection, 
REACH compiled and cleaned all partner data, 
normalising prices and cross-checking outliers.

was found for baby milk. While it is available across all 
locations, it was particularly expensive in Brak, Sebha, 
Sirte and Nalut. The highest prices were registered in 
Sirte (47 LYD/kg) while in Gharyan (10 LYD/kg) and 
Tripoli (12 LYD/kg) baby milk can be purchased for a 
fraction of that.
Across supermarkets in Tripoli, very little variation of 
food and NFI prices was registered. This is indicative 
of the competitiveness of markets in Tripoli. Little price 
variation was also found in Sirte while other locations 
showed more variance across shops.
Prices on the central vegetable market in Tripoli did not 
differ from the corresponding prices in supermarkets. 
In Derna, costs for fresh vegetables were around 
30% cheaper on the central market (fundek) than on 
secondary markets (shops).
While still available, meat was found to be harder to 
come by than usual in Derna. As a result of recent 
electricity cuts, some shops were unable to keep the 
meat refrigerated, which led to spoilages. Apart from 
this, no availability issues were reported. All items 
were readily available in all locations. On top of that, 
enumerators reported availability of various brands 
per item.

FIRST ROUND FIGURES
  4   Participating Partner Agencies
  8   Assessed Cities
73   Assessed Shops
31   Assessed Items

ASSESSED ITEMS
Item

Food 
Items

Salt
Sugar
Wheat flour
Rice
Pasta
Couscous
Tomato paste
Chickpeas
Milk
Condensed milk
Baby milk
Vegetable oil

Green tea
Black tea
Canned tuna
Eggs
Chicken meat
Lamb meat
Bread
Tomatoes
Onions
Pepper
Potatoes

Non-food 
items

Hand washing soap
Laundry soap
Shampoo
Dishwashing liquid
Toothpaste
Toothbrush
Sanitary pads
Baby diapers

REPORTED SHORTAGES
None

Tripoli Derna
Gharyan

Sebha
Brak

Zintan
Nalut

Sirte

http:/http://www.reachresourcecentre.info/countries/libya
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Distribution of Prices in Libya
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Appendix
PRICE INDICES PER LOCATION
Location Food price 

index (in LYD)
NFI price 
index (in LYD)

Brak
Sebha
Derna
Nalut
Sirte
Zintan
Gharyan
Tripoli

87.4
80.5
79.5
70.7
71.8
74.8
79.3
53.3

35.0
29.4
25.8
30.5
32.6
22.1
36.6
19.1

The food price index was calculated by adding up the 
median prices of one unit of each food item (excluding 
baby milk and lamb meat), the NFI price index by 
adding up the median prices of one unit of each non-
food item (excluding baby diapers). Enumerators failed 
to record price data on dishwashing liquid in Gharyan 
and sanitary pads in Nalut, even though the items were 
available. In these two cases, the average price across 
all locations was assumed for the respective item in 
order to calculate the price indices.

CHALLENGES AND LIMITATIONS
Coordinating a cross-border price monitoring exercise 
via remote management is inherently challenging, 
as issues of enumerator training, consistent 
communication and verification of results are harder to 
resolve from afar. The CMWG has sought to overcome 
these issues by harmonising procedures and data 
collection tools to ensure that the data uploaded are as 
accurate as possible.
In some instances, data collectors felt uncomfortable 
collecting data in the field via the mobile application. 
Instead, they wrote down prices on paper and uploaded 
all collected data to KoBo afterwards. In future rounds, 
harmonized paper versions of the data collection forms 
will be provided to partners.
As prices were registered during Ramadan, the 
data of the first round needs to be interpreted with 

caution. Food prices are notoriously unstable and may 
temporarily increase during this period.

WHAT IS THE CMWG?
The Libya Cash & Markets Working Group (CMWG) 
was established in August 2016. It is a community of 
humanitarian actors based in Tunis supporting and 
coordinating cash interventions in Libya. The CMWG 
is currently led by UNHCR.

ABOUT REACH INITIATIVE
REACH is a joint initiative of two international non-
governmental organizations – ACTED and IMPACT 
Initiatives – and the UN Operational Satellite 
Applications Programme (UNOSAT). REACH’s mission 
is to strengthen evidence-based decision making by aid 
actors through efficient data collection, management 
and analysis before, during and after an emergency. 
By doing so, REACH contributes to ensuring that 
communities affected by emergencies receive the 
support they need. All REACH activities are conducted 
in support to and within the framework of inter-agency 
aid coordination mechanisms. For more information, 
please visit our website at www.reach-initiative.org, 
contact us directly at geneva@reach-initiative.org
or follow us on Twitter at @REACH_info.

http://www.reach-initiative.org
mailto:geneva%40reach-initiative.org%20?subject=
https://twitter.com/REACH_info

