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“Reporting Food + Migration” is a research report prepared for presentation at 
the International Fund for Agriculture Development newsmaker event “Food + 
Migration: Untold Stories” held in Washington DC on October 10th 2014.  The 
research has been carried out by Sam Dubberley with the research assistance 
of David Mogrovejo. !
The aim of this research is to provide an analysis of reporting on issues of 
migration by looking at two global news stories over the summer of 2014 - the 
US/Mexico border crisis and the conflict in South Sudan. Specifically, the report 
studies if issues of food security, agriculture and economic opportunity were 
reported and, if so, how. It also asks what power voices were heard throughout 
the stories if migrants themselves had a voice. The research was conducted 
using quantitative content analysis and long-form qualitative interviews.  

PRINCIPAL FINDINGS 
!
Key principal findings from the analysis were:  

•  Issues of food security, agriculture and economic opportunity relating to 
migration were mentioned in 28% of reports over the two stories covered in 
this report. When disaggregated, stories focussing on migration that spoke of 
food and agricultural security accounted in only 5% of stories, whereas  the 
economic opportunity of migrating came up in 23% of reports.  Stories from 
both South Sudan and the US/Mexico border rarely cited food and agriculture 
issues as either a reason for or a consequence of migration. Food and 
agricultural issues were spoken of in the US/Mexico border story considerably 
less than in the South Sudan story. 

•  Migrants rarely had a voice or were mentioned as individuals in reports 
analysed. Voices of authority (government, UN, NGOs) always spoke. The 
more “senior” the voice of authority, the less likely the report was to include 
the voice of a migrant or to name an individual migrant. Journalists 
interviewed spoke of the importance of hearing the migrant voice, but 
frequently cited access issues as a reason for not including these in their 
reporting. 

•  The more geographically distant a news organisation’s headquarters were 
from a migration story, the less likely it was to report the story and journalists 
said they would require a stronger argument to get such stories into their 
newspaper/bulletin. The further the news outlet is located from the story, the 
less likely its editors are to consider issues of food, migration and agriculture. 

•  A negative view of migration permeates through reports and across 
publications and regions. Power voices heard from in reports have a 
predominantly negative view of migration.   
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METHODOLOGY 
!
This research focuses on two stories that were making headlines during the 
summer of 2014.  These are migration from Central America to North America 
and issues control of the border between Mexico and the United States of 
America - “the US/Mexico border crisis”. The second is the ongoing conflict in 
South Sudan which has created large numbers of migrants - in particular, 
internally displaced persons (IDPs). The goal of identifying two stories was to 
give different global views of migration. First, in the US/Mexico border crisis, a 
domestic/regional view of how reporting occurs on an important topic of 
migration. In the case of South Sudan, to look at how media aimed at 
international audiences report on the same issue. These two stories were not 
chosen for immediate comparison. The two story and data sets are not 
intended to overlap. Some comparisons are, however, drawn — over geographic 
trends, for instance. !
This research examines when, how much, and within what parameters news 
organisations - both print and online - cover issues of migration and, in 
particular, issues of food security and agriculture and how they impact on 
migration.  We began by collecting and analysing news output on both stories 
cited above. In the case of South Sudan, we collected data from ten 
international news outlets covering 1st July until 31st August 2014. These 
outlets were; Al Jazeera English online (Qatar), The Guardian (UK), New York 
Times (USA), Washington Post (USA), The Globe and Mail (Canada), El Pais 
(Spain), Le Monde (France), BBC online (UK), Financial Times (UK) and Die Zeit 
(German). These outlets were chosen for their international outlook and 
reputation as publications.  !
In the US/Mexico border crisis story, we collected data covering 1st June to 
30th July 2014 from nine (the original plan was ten) organisations that were 
more local in perspective. These were; Dallas Morning News (USA), LA Times 
(USA), New York Times (USA), Washington Post (USA),  The Globe and Mail 
(Canada), La Nacion (Argentina), El Universal de Mexico (Mexico), El Pais Latin 
America section (Spain), El Tiempo (Colombia).  Although published in Spain, 
the El Pais Latin America section was considered as covering the whole 
continent, therefore fitting for the research. The Latin American data collection 
had to be changed during the research due to unforeseen issues with data 
collection with the originally identified set of Latin American newspapers. This 
also is the reason why only four Latin American outlets were coded, not the 
planned five.  As the principal investigator does not understand Spanish, a 
research assistant was employed to source and code the Spanish language 
content. Coder bias was accounted for through test coding and discussion 
between the two investigators plus a solid, categorised coding structure. !
Once collected, the content was coded using predefined characteristics that 
correlated with the objective of understanding how migration stories are 
reported, what power voices are heard, if migrant voices are heard, what the 
tone (positive/negative) of the piece of content was towards migration and 
whether issues concerning migrants and food or economic development are 
raised. The coding was conducted to draw a general picture of reporting on the 
issues targeted in the research, not to draw a picture of different individual 
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news organisations. !
Following the coding, five long-form interviews took place with journalists from 
five different news organisations in Europe, the US and Latin America. The 
journalists were chosen for their experience of working on foreign desks.  They 
were chosen from the principal investigators contacts. These interviews allowed 
a more detailed understanding of the editorial parameters and the most 
significant challenges that newsrooms encounter in reporting on issues of 
migration. !
For the purposes of this research project, migration was understood using the 
International Office for Migration’s definition. That is: “the movement of a 
person or a group of persons, either across an international border, or within a 
State. It is a population movement, encompassing any kind of movement of 
people, whatever its length, composition and causes; it includes migration of 
refugees, displaced persons, economic migrants, and persons moving for other 
purposes, including family reunification.” 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The US/Mexico border crisis emerged in early 2014 when the number of 
children, unaccompanied by guardians, from Central America seeking to cross 
the north Mexican border to the United States surged massively compared to 
previous years’ figures. The migrants predominately came from Honduras, 
Guatemala, and El Salvador migrated to the United States.  The majority were 
said to be fleeing gang violence in their home countries. 
 
MAJOR TRENDS ON REPORTING ON THE US/MEXICO 
BORDER CRISIS 
!
1) NEWS REPORTS BARELY LINK ISSUES OF FOOD SECURITY AND 
AGRICULTURE TO MIGRATION WHEN COVERING MIGRATION FROM LATIN 
AMERICA TO THE UNITED STATES. 
 Only 4% of all reports linked issues of migration to food security or 
agriculture when reporting migration across the northern Mexican border to the 
United States.  3% of the reporting from North America concerned migration, 
food security and agriculture - and over 50% of these reports appeared in one 
publication - the Dallas Morning News - headquartered on the border. In Latin 
American reporting, this grew to 6% of reports.  As with the North American 
reports, 50% of Latin American stories including these issues appeared in one 
outlet - El Universal de México - also headquartered on the border. !
2) LATIN AMERICAN REPORTING WAS MORE LIKELY TO DISCUSS ISSUES 
OF THE ECONOMIC BENEFITS OF MIGRATION THAN NORTH AMERICAN 
REPORTING, BUT ALSO MORE LIKELY TO REFER TO ILLEGAL IMMIGRATION. 
 31% of reports around migration in Latin America refer to the economic 
benefits of  migration, compared to 21% in North American reporting. However, 
96% of the content refers to illegal immigration from Latin America, whereas 
the percentage drops to 72% in North America. !
3) THE CLOSER A NEWS ORGANISATION IS TO THE US/MEXICO BORDER, 
THE MORE LIKELY IT IS TO COVER STORIES OF MIGRATION. 
 The LA Times and Dallas Morning News combined covered 30% of the 
stories covering the US/Mexico border migration story, while El Universidad de 
Mexico made up 32% of the stories alone. This corresponds to what one British 
journalist said regarding news values concerning the coverage of stories 
occurring away from the home base. “I don’t think, for instance, people coming 
into southern Europe from north Africa would make the cut when you have 
people arriving in Great Britain, so you’d need a trigger to cover a story like 
that”. This correlates to the figures from publications from Argentina and 
Canada which made up 3% (Argentina) and 1% (Canada) of coverage of the 
story. As one correspondent of an organisation not headquartered near the 
border said “you’d think there’d be more of an appetite to do this story at our 
organisation, and it has been done, but not as often as you think it might have 
been”. 
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4) IN THE NORTH AMERICAN REPORTING THERE IS A LOWER MIGRANT 
FOCUS THAN IN LATIN AMERICA, BUT MIGRANT VOICES ARE MORE LIKELY 
TO BE HEARD. 
 50% of content from Latin America has a migrant focus, compared to 
44% in the North  American reporting. However, North American reporting is 
more likely (36% of content) to include a migrant voice than Latin American 
reporting (29% of content). The Latin American newspaper El Universal de 
México was the most likely news outlet to focus on migrants with 55% of its 
output doing so. !
5) IN NORTH AMERICA AND LATIN AMERICA MEDIA, THE SENIORITY OF 
THE POWER VOICE GREATLY IMPACTS UPON THE LIKELIHOOD OF HEARING 
THE VOICE OF THE MIGRANT. 
 In North America and Latin America, when a border guard is the main 
source of power in a report, over 60% of the content analysed included a 
migrant voice. It falls again to under 15% when the US Government officials are 
the main source of power. When the President of the United States is the main 
focus of power, there is no migrant voice who has a voice in any of the content. !
6)  A FOCUS ON LATIN AMERICAN GOVERNMENT HAS A DIFFERENT 
IMPACT ON GIVING MIGRANTS A VOICE IN NORTH AMERICA AND LATIN 
AMERICA. 
 In North American reporting on migration, migrants have a voice in 40% 
of stories where Latin American government officials are the main power voice. 
This varies greatly from Latin America reporting on the issue, where 6% of 
reporting in which Latin American government officials have the main power 
voice provides a voice to migrants. !
7) IN LATIN AMERICAN REPORTING, MIGRANTS ARE MORE LIKELY TO BE 
NAMED THAN IN NORTH AMERICAN REPORTING ABOUT MIGRATION - BUT 
THE FIGURE IS STILL BELOW HALF. 
 40% of the content coded coming out of Latin America gave a name to 
migrants. This drops to 17% in North American reporting. !
8) POWER VOICES IN LATIN AMERICA ARE MORE LIKELY TO HAVE A 
NEGATIVE ATTITUDE TO MIGRATION THAN IN NORTH AMERICA, BUT BOTH 
REGIONS HAVE A PREDOMINANTLY NEGATIVE OR UNSTATED ATTITUDE TO 
MIGRATION. 
 59% of Latin American content coded placed a negative value on 
migration, whereas the  number fe l l below 50% for North American 
publications.  In both regions, the negative and  neutral (unspecified) value of 
migration was above 75% - with Latin American content at 92%. !
!
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Just over six months after a January 2011 referendum, South Sudan became 
independent. This ended the 21-year civil war between the Sudanese 
government in Khartoum and rebels in the south. In December 2013, fighting 
broke out between South Sudanese government forces and rebels loyal to 
former vice president Riek Machar. This fighting spread across the country.  
Although there have been two ceasefire agreements, fighting continues. It has 
created hundreds of thousands of internally displaced people with the United 
Nations repeatedly warning that a food crisis could officially become a full-
scale famine. !
MAJOR TRENDS ON REPORTING ON THE SOUTH SUDAN 
CONFLICT  
!
1) ISSUES SURROUNDING AGRICULTURE AND FOOD ARE LESS REPORTED 
WHEN SPEAKING OF MIGRATION THAN WHEN SPEAKING OF CONFLICT. 
 47% of the overall content coded in the period spoke of issues of 
agriculture and food. However, only 29% of the stories about agriculture and 
food also spoke of migration as a main topic. 48% of the stories mentioning 
agriculture and food were focussed on the South Sudan conflict directly. !
2) REPORTS DID NOT LINK MIGRATION TO ECONOMIC DEVELOPMENT OR 
OPPORTUNITY, EXCEPT WHEN THE STORY WAS FOCUSSED ON MIGRATION. 
 The vast majority of stories in relation to South Sudan did not speak 
about issues of economic development or opportunity.  84% of stories did not 
mention economic development in any way. However, when the report focussed 
on migration, 71% of the stories that referred to economic development were 
about migration. !
3) WHEN IT COMES TO THE SOUTH SUDAN STORY, MOST MEDIA 
ORGANISATIONS RELY ON THEIR OWN COVERAGE OF THE STORY. THEY 
FOCUS MAINLY ON THE CONFLICT, WITH A MINORITY OF REPORTS 
FOCUSSING ON MIGRATION AS THE MAIN ISSUE.    
 93% of the articles coded in the report were from media organisations’ 
own reporters, with 7% republished directly from the press agencies (Reuters 
or Associated Press). Of those articles, only 29% were about migration, with 
40%  focussing on the conflict and 11% focussing on famine. The agency articles 
used by news organisations focussed on the South Sudan conflict, with 
migration issues only secondary.  !
4) MEDIA REPORTS CONSTANTLY REPORT ON MIGRANTS AS AN 
UNNAMED GROUP, NOT AS NAMED INDIVIDUALS AND FREQUENTLY DO NOT 
NAME MIGRANTS EVEN WHEN MIGRATION IS THE FOCUS OF THE STORY. 
 67% of the content coded reported migrants as a group, with only 9% of 
content referring to migrants as individual people. In 38% of the stories 
focussing on migration, migrants are not named as individuals.  In 54% of 
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stories where migration is the main focus, migrants are still referred to as a 
group.  !
5)  WHEN THE STORY IS ABOUT MIGRATION THE STORY IS MORE LIKELY 
TO BE FOCUSSED ON THE MIGRANT, NOT ON THE SOURCE OF POWER, BUT 
THE MIGRANT STILL FREQUENTLY HAS NO VOICE OR IS NOT NAMED. 
 In 69% of the stories focussed on migration the migrant is the main focus 
of the story, not sources of power. However, in 45% of these stories the migrant 
has no voice. When interviewed, journalists, however, state that they should be 
getting the voice of the migrant. “I can’t imagine anyone not trying to get the 
voice of an individual, it would be inevitable to get a voice of an individual, 
because all these stories boil down to is, who are these people, how do they 
think and what do they want.” !
6)  WHEN REPORTERS DIRECTLY INTERVIEW SOURCES A FOCUS ON 
MIGRATION DOES NOT TRANSLATE TO AN INCREASE IN MIGRANT VOICES. 
 When reporters interview sources themselves, 55% of stories have a 
migrant focus. This does not, however, translate to the migrant having a full 
voice - with 38% of stories where the reporter predominantly interviews 
sources containing a migrant voice. !
7) THE UNITED NATIONS IS THE MAIN POWER VOICE IN STORIES FROM 
SOUTH SUDAN.  
 In all stories from South Sudan, the United Nations is the main power 
voice.  In all stories from the time period covered in the analysis, the UN was 
the main power voice in 51% of stories.  When filtered down to only those 
stories that focus predominantly on migration, this increases to 54% of stories.  
In all stories, the government of South Sudan was the main focus in 13% of 
stories, with the same percentage of stories citing non-governmental 
organisations as the power focus. !
8) MIGRANTS HAVE A STRONGER VOICE WHEN THE FOCUS OF THE 
STORY IS MIGRATION AND THE POWER VOICE IS THE UN. 
 In 71% of stories that focussed on migration as its main theme and had 
the United  Nations as the main power voice, the migrant was quoted in the 
report. This dropped to only 50% when the main power voice was non-
governmental organisations. !!
!
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• THE FURTHER AWAY A NEWS ORGANISATION IS FROM A STORY, THE 
MORE GUIDANCE AND ACCESS THEY NEED TO GET IT RIGHT, TO HIT THE 
RIGHT ISSUES AND TO REPORT ON THE REASONS WHY MIGRATION IS 
HAPPENING AND WHAT THAT MEANS IN TERMS OF FOOD SECURITY AND 
AGRICULTURE. 
 Getting reporters on the ground to tell the better stories that the 
quantitative data in the research tells us they do when there, is difficult - in 
particular, as the reporting by La Nacion, Argentina and the Globe and Mail, 
Canada tells us in relation to the US/Mexico border crisis, when the story 
happens far away from headquarters. “We are focussed on the effect on society 
of migration, so we are focussed on talking not about numbers but about 
people, so the audience sees migrants as people, so it’s important to hear 
personal stories, to take fear away, so we would really choose to interview as 
many migrants as possible, but they are really not that accessible, that’s a big 
problem”, said the foreign editor of one major European broadcaster. !
• POWER VOICES PREDOMINATE AND MIGRANTS FREQUENTLY HAVE NO 
VOICE IN REPORTS ABOUT MIGRATION, DESPITE JOURNALISTS KNOWING 
THAT REPORTING THE DAILY ISSUES OF MIGRATION ARE CRUCIAL TO 
TELLING A BETTER STORY ON MIGRATION.  
 As one reporter said: “I can’t imagine anyone not trying to get the voice 
of an individual, because all these stories boil down to is, who are these people, 
how do they think and what do they want. That’s where the bogeymen appear, 
we’re told that people come here to claim benefits, but if you talk to them they 
tell you what they want to achieve in their individual circumstances.”  !
• REASONS FOR MIGRATION ARE FREQUENTLY IGNORED BY NEWS 
MEDIA. 
 The reasons migrants leave their homes to seek new lives are frequently 
either ignored or widely generalised by news outlets. The countries they come 
from, and,  therefore, the cultural backgrounds migrants come from, is often 
under looked, leading to a situation where migrants are placed together in one 
group with no explanation of their backgrounds or circumstances.  !!!!!!!!!!!
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