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Key	  results	  of	  survey	  findings	  on	  Information,	  Media	  and	  Communication	  in	  Guiuan	  
after	  typhoon	  Yolanda	  
	  
	  
 

 
Ate Rika from Radyo Bakdaw chatting with women on Tubabo Island. 

	  
	  

 
 

 
 
 
 
 
 
 
 
 

Survey 1, conducted by Viviane Lucia Fluck for Internews 
December 9th to 15th 2013  

Guiuan, Easter Samar, Philippines 
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The purpose of the survey was to investigate information systems before and af-
ter Yolanda, communication and information needs, information networks, the 
perception of Radyo Bakdaw and International agencies. The survey is the first 
of a series of surveys on communication and media in Guiuan and the sur-
rounding areas. For more details please feel free to get in touch with Viviane 
Lucia Fluck (v.fluck@uea.ac.uk).  
 
 
The initial analysis indicates, that: 
 

• The importance of interpersonal communication has increased. 
 

• Radio is a main media source of information. 
 

• Radio is the most trusted source of information. 
 

• There is a need for clearer and more frequent communication with af-
fected communities. 
 

• Individuals seem to find it easier to connect information with a geo-
graphical location, which points towards a need for info-desks. 
 

• Affected individuals are keen to get more information on relief services. 
 

• Individuals often do not know where to get information about specific 
relief services. 
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Key Findings 
 
In the following sections the most relevant results will be highlighted. Due to 
time constraints not all question results will be discussed. Please do get in touch 
to discuss in more detail. 
 

Demographic	  Details	  
• Gender	  
• Age	  

• Income	  	  
• Education	  

 

	  
Figure	  1	  Age	  Groups	  (three	  respondents	  skipped	  question) 

 
In total 122 men and 193 women participated in the survey, 16 respondents 
skipped the gender question. The age of participants (see figure 1) ranged from 
15 to 55+ years, with the largest age group being 15 to 25 years olds (38.41%).  
 
67.40% of respondents stated they do not have any income at the moment. Re-
garding education, most respondents have finished secondary school (38.27%) 
or college (46.60%). 
 

Information before and after typhoon Yolanda 
• Access	  to	  media	  and	  ICT	  
• Information	  sources	  before/	  

after	  the	  typhoon	  

• Scope	  of	  radio	  audience	  
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Figure	  2	  Multiple	  Choice	  question,	  seven	  respondents	  skipped	  question.	  

Feedback from street interviews, the pilot survey and radio staff suggested that 
often for instance families share a mobile phone or people gather in a group to 
listen to a shared radio. Therefore, rather than asking what communication de-
vices respondents owned, the survey asked whether or not survey participants 
have access to them. Survey results show that 33.02% of participants do not 
have any access to media and ICT. The most accessible are radio and cell 
phones without Internet access (see figure 1). Although, cell phone accessibility 
exceeds accessibility to radio, survey results (see figure 3) also show that except 
for a very small minority of listeners (7.58%), all other listeners are sharing their 
radio with family and/or friends. Respondents shared with two to five people 
(39.39%), five to 20 people (38.38%) and up to 20+ people (14.65%). This em-
phasizes the reach of radio to affected communities. The almost 200 radios dis-
tributed by Internews have also been given to community spaces (such as 
schools, libraries, Barangay halls etc.), in order to try and reach as many people 
in one Barangay as possible and to further increase the reach of communication 
between international agencies and communities. 

	  

Figure	  3 



Internews/Radyo Bakdaw, Survey 1, Report published December 23rd 2013 
	  

	   5	  

Unsurprisingly, there was a dramatic change in where/from who individuals get 
their most important information when comparing pre and post disaster infor-
mation habits. As figure 4 displays, the main sources of information before the 
typhoon was media (overall 92.33%), whereas interpersonal communication 
appears less important (65.33%). After the typhoon, the importance of interper-
sonal communication and media have almost exactly changed places, with me-
dia decreasing to overall 60.63% and interpersonal communication increasing 
to 98.73% (see figure 5). It can be assumed that this is mainly related to the loss 
of technical devices and lack of electricity. The other notable change is the shift 
from TV as the main media source of information before the typhoon, to radio 
after the typhoon. According to survey results, radio is four-times more accessi-
ble than TV (figure 2). Again, the fact that radios are often used by a larger 
group of people (figure 3) and are accessible in common spaces such as Baran-
gay halls adds strength to the value of radio when communicating with affected 
communities. 

 
Figure 4 (Multiple Choice, five respondents skipped question) 

 
Figure 5 (Multiple Choice, 16 respondents skipped question) 
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These results clearly indicate the importance of inter-personal communication 
after the typhoon and underline how important one on one communication be-
tween individual relief workers and individuals from the affected population 
may be. Moreover, as radio is currently the only media outlet that is working 
and is being used by the population for gathering information, radio proves a 
valuable entry point for a more efficient communication with affected com-
munities. 
 

Communication with NGOs/international Organisations 
 
• Communication between organi-

sations & affected communities 
• Sources of information 

 

 
Figure 6 (multiple choice) 

 
81.54% of individuals indicate they feel international organisations1 listen to 
their problems. 59.30% of respondents still advocate for more frequent 
(37.5%) and clearer information (35.42%) and also ask for more information 
on the radio (29.17%)2. This indicates, that although a part of the respondents 
does feel that organisations are listening to them, there is still a need for im-
proved communication. Through interviews, conversations with survey partici-
pants and two focus groups it also became apparent that affected individuals 
often are very keen to express their gratitude towards international donors and 
do not seem comfortable to criticise organisations. This may very well have in-
fluenced the results of this particular question. 
 

	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  
1	  The questionnaire used Non-Governmental-Organisations as a placeholder for all humanitarian response organisa-
tions, as key informants often did not seem to be clear about differences between NGOs and UN agencies. 
2	  The odd percentage rate derives from the fact that some of the respondents, who answered yes, they felt organisations 
were listening to them, still answered the  ‘no, organisations are not listening enough’ question’	  
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Respondents were asked to say where they would get information about ten dif-
ferent relief related services (affordable food, medical aid, clean water, recon-
struction tools, rebuilding funding, children’s services, services for the elderly, 
safety information, remittance centres and emotional support). The two services 
with the most answers were received in response to clean water and medical 
aid. The answers to these questions are quite similar, stating that information is 
being sought from locations, ‘other countries’, ‘relief’, radio etc. However, the 
majority appears to be places rather than organisations. For instance, 108 re-
spondents said they would get information about medical aid from either the 
central clinic, health center or the rural health unit. Only eight respondents said 
they would get information on medical services from international organisations 
(MSF four respondents, USAID two respondents, Red Cross, two respondents). 
Some respondents might have misinterpreted the question as asking for ‘where 
they can find relief services’. Nevertheless, this still indicates that it does not 
seem clear to the affected communities which organisation/location to turn to 
for which relief service, which in turn suggests that individuals may not be able 
to make informed decisions as they are not clear where to turn to in order to get 
relevant information. As most of the answers respondents gave, are concrete lo-
cations rather than organisations or people it could be deducted that individuals 
may find it easier to relate to an actual place to find out about information ra-
ther. This leads to the assumption that the establishment/increase of information 
helpdesks could make a great difference considering this information gap. 
 

Radio an important source of information 
 
• Information Sources • Information needs 
 

 
Figure	  7	  (single	  choice,	  46	  skipped)	  

As figure 3 shows the importance of radio has significantly increased. Figure 7 
highlights that, according to survey participants, radio is the most trusted 
source of information, even compared to interpersonal communication. Com-
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paring figure seven with the overall trend towards more inter-personal commu-
nication (figure 5) may point towards a lack of accessible radios. As the most 
cited reason for not listening to the radio was not having a (functioning) radio 
(80.58%). Additionally, during the survey, a lot of survey participants told enu-
merators that their radio was broken. At the recent ‘free radio repair day’ (Sun-
day, December 22nd 2013) at Radyo Bakdaw, 57 radios were brought in to be 
fixed. From those 55 radios, 34 fixed radios were already picked up by listeners 
and according to listeners will be used by a minimum of four and a maximum 
of 50 people. This makes an approximate average of 10 listeners per returned 
radio and a total of at least 274 listeners. This clearly suggests that individuals 
are keen to have access to a radio as a source of information. When asked 
what radio listeners wanted to hear more on the radio, the main interest was in 
relief information (71.72%). The other key topics that listeners were interested 
in were national news (48.00%) and music (32.32%). Similarly, in an open-
ended question on how radio could improve, the majority of answers were cen-
tered on more information. In response to what the most interesting topic in the 
last two weeks was, the majority of listeners named relief information or more 
general information on the typhoon. This again underlines that the need for 
more information and communication, which was already highlighted in the 
UN-OCHA/PIA (27th/29th November 2013) report on affected community con-
sultations is still prevalent. 

Methodology 
 
This survey is a very quick assessment. Even though results give first pointers to 
peoples perceptions they have to be used with the knowledge that the results 
only include parts of the population and opinions of some minorities might not 
be included. The representativeness of the results is therefore limited. The sur-
vey was piloted in tent city on December 10th 2013. After adjusting the survey, 
a first batch of 150 surveys was distributed around Guiuan Plaza (December 
11th 2013). The second batch of 245 surveys was distributed around Guiuan 
Plaza and tent city (December 12th 2013). It was hoped that both locations 
would serve as a good starting place for this survey series as they are easily ac-
cessible, include several meeting places such as the cathedral, the relief distri-
bution area around the former bus station and market stalls. Overall, 331 sur-
veys were filled out. The survey was conducted with the help of eight enumera-
tors and two team leaders. Respondents were given the choice to either fill in 
the survey themselves or let the enumerators read questions and fill the survey 
in accordingly. The 18 survey questions consist of multiple/single choice ques-
tions (14 questions) and questions that required respondents to either write sin-
gle words or sentences in response to the question (four questions). The survey 
was designed by Viviane Lucia Fluck (Doctoral Researcher at the University of 
East Anglia and voluntary Documentation Associate at Internews) with input 
and edits from the Stijn Aelbers (Internews Teamleader), Dr. Sanna Inthorn and 
Dr. Martin Scott (both of the University of East Anglia). The survey was con-
ducted as part of documentation of Internews’ work in Guiuan and a PhD in 
participatory communication and disaster resilience at the University of East 
Anglia. 


